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Chasen Galleries, Sarasota, FL, also has a location in Richmond, VA.

Sculpture has been seeing a change recently as mixed media
pieces that may have once been considered craft, becomes
more mainstream in the market. With this comes unique needs
in displaying while design and technology have elevated how
bronze and glass sculpture are being presented. Showcasing
the artwork, large and small, becomes not only about support-
ing the piece but to also provide an extension of it with stylized
design and materials. Andrew
Chasen, owner of Chasen
Galleries with two locations;
Richmond, VA, and Sarasota,
FL; has been in the art indus-
try for 36 years and has seen
the changes in the sculpture
market firsthand. “We have

been selling sculpture, pretty
much from the beginning,” he
says. His collectors appreci-
ate the option of purchasing a
pedestal to accompany their
sculpture but the sale is never
assumed. “Today, I still see

DISPLAYING SCULPTURE
EVOLVES WITH THE MARKET
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QUOTE OF THE MONTH:
“What sets our sculpture 
collectors apart from flat art 
collectors tends to be that 
they will always find a spot 
for sculpture in their homes.”

Debra Onessimo, page 12.

GALLERY FUEL HELPS
REV UP BUSINESS

In 2012, Katherine Hébert
started Gallery Fuel, a 
subscription-based online
resource created to help
small- to mid-sized art 
galleries find new collectors,
sell more art, and stream-
line their business. Go 
to page 17 for further 
information.

FRAMING MILESTONES:
ADVANCEMENTS THAT
PROPELLED THE FUTURE

As part of Tru Vue’s Frame-
able Moments™ project,
framer Myrna Dow chose to
recognize the launch of the
company’s Reflection Con-
trol® in 1969 by commemo-
rating July 20 of that year
when the first man walked
on the moon. Page 19.

LIFESAVER SOFTWARE
GIVES BACK

LifeSaver Software has
been working to give back
to those in need and has
founded two non-profit or-
ganizations: Haiti Cheri and
Native American Helping
Hand. With the philosophy
that ‘LifeSaver Gives Back,’
company president Paul
Thomas says that the work
has been hard but the end
result has made it all worth
it. Visit page 16 for more.

36 YEARS OF SCULPTURE
IN THE PARK

Sculpture in the Park, held
in the Benson Sculpture
Garden on August 10 and
11 and produced by Love-
land High Plains Arts Coun-
cil, is celebrating 36 years.
Go to page 12.

continued on page 12
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REPRESENTED BY THE TROIKA GALLERY AND THE GALLERY D'MAY.

SEPTEMBER NIH EXHIBIT – THE RELATIONSHIP BETWEEN ART AND HEALTH

INTERESTED IN GETTING ADDITIONAL GALLERY REPRESENTATION

THE STARS HUNG
IN THE BALANCE
- OIL PAINTING

THE EVENT - PASTEL
- CURRENTLY AT GALLERY D'MAY

- WON THE HEALING POWER OF COLOR
- 2019 MEMBERSHIP AWARD

JOHN DAVIS HELD

PAINTINGS WITH A DEEP SENSE OF LIGHT AND PEACE

WWW.JOHNDAVISHELD.COM
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Alan Divers Art
(813) 254-5423

alandiversart@gmail.com
alandiversart.com

Leopard
Acrylic on canvas
32 by 60 inches

Alan Divers Art

Seeking gallery 
representation.
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“ Three Times The Love”  
by Mackenzie Thorpe 

is a cast parian sculpture 
measuring 7 3/4 by 9 1/4 by 
7 3/4 inches in an edition 
of 195. The retail price is 
$1,500. Call Mackenzie 
Thorpe Ltd. in Highland 

Park, IL, at (847) 226-7042, 
www.mackenziethorpe.com.

INSIDE THIS ISSUE

What’s Hot in
Open Editions

This month’s What’s Hot in
Open Editions features a va-
riety of the latest best selling
open edition prints, some
available as print-on-demand
images, and it includes con-
tact information as well.

Page 24

Advancements That
Propelled the Future

As part of Tru Vue’s 70th an-
niversary as an innovator in
the glazing industry, Myrna
Dow, owner of High Desert
Frameworks, recognizes the
launch of the company’s Re-
flection Control® in 1969.

Page 19

Displaying Sculpture
Evolves 

Showcasing sculpture has
changed with the market as
styles and mediums evolve
and displays become, not
only about supporting the
piece, but also providing an
extension of it with design.

Page 1

Gallery Lights:
Noteworthy Shows

Art galleries, their owners, di-
rectors, custom framers, staff,
clients, and collectors are fea-
tured celebrating show open-
ings where new work is deb-
uted, as well as various events
in this month’s Gallery Lights.

Page 26

Calendar: 
Industry Events

As Autumn approaches, so do
the fall and winter industry
shows, including the Afford-
able Art Fair, Expo Chicago,
Texas Contemporary, Art San
Diego, the CLIO Art Fair, Sofa
Chicago, and Art Toronto.

Page 23

New Sculpture 
Releases

As part of our Focus on
Sculpture, we present new
sculpture releases from sev-
eral different companies pre-
senting sculptures in various
styles, mediums, sizes, and
price points.

Page 27
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IN OUR OPINION

One of the more
provocative business
books published this

year, The Billion Dollar Se-
cret by Rafael Badziag, is a
captivating read that at-
tempts to identify the path to
personal and financial suc-
cess through the discussion
and examination of the words
from entrepreneurial billion-
aires. One of the most inter-
esting reveals within the
book is the short list of 
the most common regrets
among über successful exec-
utives.

The list contains several
laments that easily resonate
with owners of businesses of
any size, such as acknowl-
edging that mistakes and 
failures are a constant in
business. Another common
regret describes a paralysis
that inhibits the ability to act,
to act boldly, and to act
quickly either to seize new
opportunities or to embrace
change. These are two fail-

ures that many in the art
gallery and custom framing
business can relate to on a
very personal level.

However, the most in-
sightful admission by these
otherwise really successful
people is their lack of ability
to not live in the present. The
tendency is to become con-
stricted by the past—both
failures and success—or to
become maniacally impris-
oned by deep expectations
and future goals. Shackled
by yesterday and tomorrow,
they compromise today and
never allow themselves to
live in the present. Every day,
this phenomena robs gallery
and frameshop owners of 
the chance to “do good” for
themselves, their business,
and the people around them.
As all success is incremen-
tally achieved, this paralysis
is crippling. The solution: 
digest the past, point toward
the future but don’t squander
your biggest opportunity and
asset, TODAY. 

LIVING IN 
THE PRESENT
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Acme Archives Lim-
ited, Burbank, CA,
presents three new
Star Wars Fine Art
releases by Cliff
Cramp, the first im-
ages in more than a
year. The titles are
“Pinned Down,”
“Hold Fast,” and
“Helping Hands,”
which is shown and
is a giclée on canvas
in an edition of 95,
measuring 19 by 26
inches. The retail
price is $300 and the
image is also avail-
able on fine art paper.
When not teaching 
at California State,
Fullerton, as an art professor, Cramp also creates licensed fine
art for StarWars, Indiana Jones, Firefly, and more. Phone (818)
252-1500 for more details, or go to: www.acmearchives.com.

Acme Releases New Star Wars Prints

“Helping Hands” by Cliff Cramp.

The Marshall Gallery of
Fine Art, located in
Scottsdale, AZ, pres-
ented new artwork by
Somers Randolph as
part of their ArtWalk
KickOff. During the
event, different pieces
of art were raffled off to
benefit Nick Lowery’s
foundations, Champi-
ons for the Homeless
and Nation Building For
Native Youth. One
piece of art donated
was Randolph’s untitled
stone sculpture valued
at $20,000. For further
information, phone the
gallery at (480) 970-
3111 or go to the website at: www.themarshallgallery.com.

The Marshall Gallery Helps Charity

Shown is Randolph’s untitled stone
sculpture valued at $20,000.

Smart Publishing, Coral Springs,
FL, releases an introductory line
of painted bronze sculptures
mounted on marble bases by
artist Todd Andrew Babb. The line
features figures depicting pro-
gressivism which is an entity in
constant motion. The bronze
sculptures are painted with
enamel/lacquer paints and fin-
ished with a high gloss car lac-
quer sealer. The sculptures are
cast multiples and each one is
painted by hand with unique de-
signs making them each originals.
Retail prices range from $1,800
to $4,800. For more information,
call (954) 282-6945 or go to:
www.smart-publishing.com.

Smart Signs Todd Andrew Babb

“Eternal Bond” by Todd Andrew
Babb is a painted bronze 
sculpture meauring 12 by 32 
by 11 inches ($4,800).

At AFA Gallery,
Belcastel, France,
“Ignis Fatuus,” a
m o n u m e n t a l
sculpture by artist
Crystal Wagner
was recently un-
veiled on the fa-
cade of Chateau
Belcastel. Wrap-
ping around the
the castle and
gallery, the sculp-
ture transforms
its exterior into a
hybrid of historic
architecture and
colorful, abstract forms. The installation is accompanied by a se-
ries of smaller “Hemisphere” sculptures, paintings, prints, and a
limited edition resin sculpture available at the gallery located in
the castle. Visit: www.chateaubelcastel.com and: www.afanyc.com.

AFA Gallery Presents Crystal Wagner

“Ignis Fatuus,” is a sculptural installation
by Crystal Wagner at Chateau Belcastel.
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Addison Art
Gallery in 
Orleans, MA,
held its sec-
ond annual
“Swooping In
for Wild Care”
fundra is ing
event to bene-
fit Wild Care,
a wildlife reha-
bilitation cen-
ter located in
Eastham, MA.
Spearheaded
by artists Sara
Jane Doberstein and Amy Sanders, and gallery owner Helen
Addison, the event includes an exhibit of new work, artist
demonstrations, prize drawings, local author book signings, and
a visit from Wild Care’s animals. For further information, tele-
phone Addison Art Gallery at (508) 255-6200 or go to the
gallery’s website located at: www.addisonart.com.

Addison Art Gallery Helps Wildlife

“Splash” by Amy Sanders is a pastel measur-
ing 13 1/2 by 11 1/2 inches, framed, $1,150.

Greenwich Workshop
Gallery, Seymour, CT,
commemorates the
historical role of astro-
nauts in the U.S. with
“Reaching for the
Stars,” a 3-D painting
available as limited
edition giclées on can-
vas by astronaut and
artist Alan Bean. Cre-
ated for the rotunda 
of the U.S. Astronaut
Hall of Fame as an 
inspirational mural, the
image is signed by 
five Mercury, eight
Gemini, 15 Apollo, 
six Moonwalkers,
eight Skylab, and one
Apollo-Soyuz program astronauts. Phone (800) 243-4246 
for more details, or visit: www.greenwichworkshop.com.

Alan Bean’s “Reaching for the Stars”

“Reaching for the Stars” by Alan
Bean is in an edition of 1,500, 
measures 27 by 34 inches ($2,200).

Artist Romero Britto
has teamed up with
Nickelodeon to com-
memorate the 20th an-
niversary of the popular
cartoon, SpongeBob
SquarePants. As part
of the celebration,
Britto will reimagine
SpongeBob Square-
Pants with his trade-
mark vibrant, bold, and
colorful style in a mixed
media art installation
that will be exhibited at
pop-up SpongeBob ex-
periences across the
U.S. Debuting on the
TV network on July 17,
1999, the cartoon has been the top kids’ animated series on
TV for the last 17 years, and even has a Tony award-winning
Broadway musical. Call Britto Central, Miami Beach, FL, at
(305) 531-8821 or visit: www.britto.com.

Britto Celebrates SpongeBob’s 20th

Romero Britto’s 20th anniversary
image of SpongeBob SquarePants.

Ocean Galleries in
Stone Harbor, NJ,
was the setting of 
two high-profile shows
that also benefitted
the Cape May County
Animal Shelter and
Adoption Center. Dur-
ing “The Cat Behind
the Hat!–The Art 
of Dr. Seuss” and
“Mackenzie Thorpe–
30 Years of Love”
shows, two pieces of
artwork from the re-
spective exhibits were
up for auction, both
custom framed by Ocean Galleries with 100% of the proceeds
going directly to the shelter. Thorpe’s show marked the British
artist’s first New Jersey appearance and featured a new collec-
tion of prints and limited edition bronzes. Call the gallery at (609)
368-7777, www.oceangalleries.com. Call Mackenzie Thorpe
Ltd. in the U.S. at (847) 226-7042, www.mackenziethorpe.com.

Ocean Galleries Raises Funds

“Family” by Mackenzie Thorpe.
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hesitance in people purchas-
ing pedestals along with their
sculptures. Right now we
have many of our pedestals
made locally by woodwork-
ers.” In general, Mr. Chasen
has noticed that collectors
have been reluctant to pur-
chase sculpture, as well as
pedestals, because they feel
that the cost is too great. 

“Oftentimes, people don’t
understand why sculpture can
be so expensive, especially in
bronze. Many people also do
not understand how to dis-
play it.” Sometimes it re-
quires a quick education but
once they get past the intimi-
dation of the medium, they
feel more comfortable adding
it to their collections. “Sculp-
ture buyers tend to be those
that understand the ‘whole
picture’ and that a room
needs more dimension or lay-
ering of interest.”

Choosing the right
pedestal and/or lighting for a
piece is unique to the sculp-
ture and room. “It
may be best dis-
played on a
pedestal, a tabletop,
or even on a shelf.
Different factors
need to be taken
into account.
Pedestal height is
important depending
on the piece and 
if the sculpture 
is glass, collectors
want good lighting.
The task becomes
determining what
the client actually
needs and making
suggestions from a profes-
sional’s standpoint. The best
way to do this is to bring it to
the client’s home and show
them how sculpture will en-
hance what they already

have. Create vignettes in the
gallery pairing sculpture with
other artwork to give them an
idea of how sculpture creates
a new space in a room and

works with other art.” 

Debra Onessimo, owner of
Onessimo Fine Art Gallery in
Palm Beach Gardens, FL, has
always offered sculpture in
her gallery, but has slowly

over the years expanded the
type of sculpture that she
presents. “People are more
interested in contemporary
profiles and glass today,” she
says. “I think that this is due

to the contemporary design
trends that we see all around
us. What sets our sculpture
collectors apart from our flat
art collectors tends to be that

they will always find a
spot for sculpture in their
homes.” These collec-
tors, Ms. Onessimo
says, already know the
value and dimension that
sculpture can add the en-
tirety of their collection.
The best way to display
this work varies. “Display
walls, pedestals, out-
doors; all are possibilities.
Lighting is always key.
Our collectors do look to
us for unique ways to dis-
play, and complement,
their work.” 

She says that ideally,
bringing sculpture to the
collector’s home is the

best way to find the right fit
when it comes to properly
displaying but she can also
work off of photographs of
the room. “Sculpture brings
dimension to a room. If you
are bringing a two-dimen-

sional piece of art to a
client’s home, always
bring sculpture as
well. Open their eyes
to the possibility. The
client may need to get
used to this idea, but
once they see it in
their home they will
want to add this ele-
ment.”

Scott Gordon,
owner of Pease Plas-
tics, in business for
more than 35 years,
says that the pedestal
market has grown

with the art industry and 
that they have worked to cre-
ate display options that can
become an extension of the
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DISPLAYING SCULPTURE EVOLVES

At Onessimo Fine Art Gallery, Palm Beach Gar-
dens, FL, sculpture plays a big role in their mix.

Chasen Galleries has two locations
and opened its doors in 1983.

continue on page 14

continued from page 1

SCULPTURE IN THE PARK
CELEBRATES 36 YEARS

LOVELAND, CO–Sculpture
in the Park, held in the 
Benson Sculpture Garden
and produced by Loveland
High Plains Arts Council, is
celebrating 36 years. Her-
alded as “one of the finest
outdoor juried exhibitions of
three-dimensional artwork in
the United States,” the show
and sale is held August 10
and 11 and features more
than 2,000 sculptures by 
160 sculptors from worldwide.
Shown is “Winter Leaves,” 
a sivec marble sculpture by
Mark Hyde. The Loveland
High Plains Arts Council
(LHPAC) is a private non-
profit organization, estab-
lished in 1984 to promote the
sculptural arts for the cultural
and economic benefit. In-
cluded in the show is a “Take
Home a Piece of the Park”
display which features ma-
quette-sized editions of some
of the sculpture pieces that
are on permanent display in
Benson Sculpture Garden.
These pieces are available 
for sale throughout the show
and during the year. There is
also a silent auction tent with
sculptures available to bid on
from various artists. For 
further information, phone
(970) 663-2940 or visit the
website located at: www.
sculptureinthepark.org.
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sculpture and/or the room.
“As you’d expect, pedestal
styles have changed along
with the times,” he says.
“Most of the pedestals that
we make these days are
modern, clean designs, with
clear acrylic growing in popu-
larity over wood or black
acrylic. We originally started
out by creating lighted
pedestals that catered to col-
lectors of acrylic and/or glass
sculpture. Those tended to
be some variation of a black
five-sided box in order to 
hide the lighting, wiring, and
motor (if motorized). Over the
years though, we’ve added a
number of clear acrylic de-
signs and those have gained
tremendously in popularity.
Acrylic is ‘in’ right now, and
it’s a great way to showcase
sculpture in a clean, yet ele-
gant, fashion that doesn’t
take away from the sculpture
itself.” In the acrylic pedestal
family, the most popular
styles right now, according to
Mr. Gordon, are waterfall
pedestals and simple
platforms with a base
and stem.

He also notes that
lighting has become an
important element. “I’d
be remiss if I didn’t men-
tion that pedestal lighting
has changed tremen-
dously over the past few
years as well, with the
availability of many new
styles and types of
LED’s. Because of heat
concerns we used to be
limited to what we could
do with fluorescent fix-
tures and small low-volt-
age incandescents, but
now we have an almost infi-
nite array of lighting options
to choose from.” Pease also
makes wood, wood laminate,
and mirror pedestals when re-
quested.

When it comes to trends,
Mr. Gordon says that design
is a big draw. “We see a
growing market for clean and

modern pedestal designs—
pedestals that ‘disappear’ yet
still support their sculptures.
We’re also manufacturing
more and more custom
pedestals which is something

that we’ve always done but
that has been gaining in pop-
ularity. We’re more than
happy to work with cus-
tomers to value-engineer their
designs and to ensure that

the end results will be func-
tional, stable, and will support
the intended artwork.” 

Educating the customer is
the ultimate goal in creating
an add-on sale for a gallery
and so Pease provides cata-
logues (branded and un-
branded) to help with the
process. “As we get to know
a gallery better we can also
work with them individually to
meet their needs. For exam-
ple, we recently worked with
a gallery to develop a super-
low-cost variation of one of
our pedestals just so they
could offer to ‘throw in a
pedestal’ when a little help is
needed to close a deal.”   

Art Boards in Brooklyn,
NY, has been in business
since 1980, and owner
Patrick Macklin says that
while design trends have
come and gone, the improve-
ments in technology and 
materials have changed the
market. “Our background is
in architectural woodworking
and custom furniture,” he
says. “We now fabricate with

sophisticated computer
numerical control (CNC)
equipment using a wide
variety of materials. The
most common request is
for a simple white sculp-
ture base. Sometimes 
the pedestals feature
white primer for galleries
and museums so they 
can be repainted or
touched-up as needed.
Often for residences, 
we will give them a 
beautiful lacquer finish. It
depends on the piece to
be displayed and where
they will be going. Some-
times the pedestals are
natural wood with a 

clear lacquer finish and are
usually made of furniture-
grade plywood or a formalde-
hyde-free MDF.”

ART WORLD NEWSPAGE 14
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continued from page 12

Shown are three pedestals from Pease
Plastics, from left to right; Waterfall,
Model 207, and Model 777.

Pedestal Source’s black
satin laminate pedestal 
features ambient light and 
a clear acrylic dust cover.

continue on page 18

BLINK ART RESOURCE
PUBLISHES ITS 5TH 
ANNUAL EDITION

CINCINNATI, OH—The 2019
edition of the Blink Art 
Resource has just been 
released and features 272
pages with the work of 160
artists and about 500 pieces.
In its 5th annual edition, the
catalogue has become an in-
valuable resource guide of 
art for art professionals. “The
Blink Art Resource is a cross
between a portfolio, artist di-
rectory, and a trends refer-
ence, and it is carefully
curated each year to include
stunning glass, sculpture, 
installations, photography,
painting, and mixed media
artwork from artists across
the nation so that trade pro-
fessionals can easily find the
right works of art for their
projects,” says Tanya Bartlett,
resource manager. “Whether
they’re looking for a specific,
wow-worthy work of art for a
client, or they’re in the midst
of a large-scale project for a
corporation, hotel, or hospital;
Blink Art Resource is de-
signed to help artists build 
relationships with design pro-
fessionals across the coun-
try.” More than 10,000 copies
are being mailed to trade pro-
fessionals nationally. To be
added to the mailing list, 
send an e-mail to: tanya@
adcfineart.com. The guide 
is free to the trade. For de-
tails, call (513) 723-1222 or:
www.blinkartresource.com.
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LifeSaver Software, Inc.,
Holly Springs, GA, one of
the leading point-of-sale soft-
ware companies in the indus-
try, has been working
to give back to those in
need and has founded
two non-profit organiza-
tions: Haiti Cheri and
Native American Help-
ing Hand. With the phi-
losophy that ‘LifeSaver
Gives Back,’ company
president Paul Thomas
says that the work has
been hard but the end
result has made it all
worth it. “We decided
in 2002 that we needed
to give back since we
had been so blessed,”
he says. “We set a tar-
get of a certain per-
centage of our net
proceeds to give back
to those in need. Com-
pany founder Dan Mer-
refield and I, along with
several others, had a
heart for Haiti so in 2002 we
started a non-profit organiza-
tion called Haiti Cheri Har-
vest Life Ministries.
We became an offi-
cial 501(c)3 in Au-
gust of 2003.” 

It was that first
project that inspired
them to continue the
work. “Since then,
LifeSaver has been
able to participate in
building a school for
a remote mountain
village called Dolval.
Prior to the school,
there were approxi-
mately 78 students
going on a very sporadic
basis and being taught by
parents that would volunteer.
After the school was built—
and actually during the con-
struction—the school was
used by 400 students going
full-time, with uniforms, vita-

mins, and a lunch, being
taught by certified teachers.”
Over the years, LifeSaver’s
work has in Haiti has grown.

“We currently have a med-
ical clinic in Cap Haitian that
opened for business several

years back. I say, ‘for busi-
ness’ when in reality, most of
the medical care is provided
at very little or no cost be-
cause we don’t turn anyone
away. Haiti Cheri started a
sponsorship program where
a child can receive preventa-

tive care (which is unheard of
in Haiti), wellness visits, and
sickness treatments for $10
a month. Many in the U.S.

have started sponsor-
ing these children.”

The Native American
Helping Hand project in
South Dakota has more
personal connection to
it for Mr. Thomas. His
mom was born and
raised on the Cheyenne
River Reservation
(Lakota). “Native
American Helping Hand
(NAHH), Inc. officially
became a non-profit
501(c)3 in February of
this year although Life-
Saver has been doing
the work on the Chey-
enne River Sioux Rese-
rvation since 2014. My
mom was born and
raised on the Reserva-
tion and I have been
going back for many

years because I have a lot of
family back there. It is easy
to see that our reservation is

not wealthy. It is in the
middle of nowhere
and isn’t a spot you
will find one of those
nice, income produc-
ing casinos you may
be familiar with.” 

Mr. Thomas says
that Cheyenne River
Sioux Reservation is
located in the poorest
county (Ziebach
County, S.D.) in the
U.S. and that Haiti is
the poorest country.
“Strange that we

have been drawn to work in
the two poorest places.
When I started hearing that
elders were dying due to 
exposure to the heat during
the summer and the extreme
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LIFESAVER SOFTWARE GIVES BACK 

Native American Helping Hand president
Paul Thomas, second from left is shown
with, from left, vice president of construc-
tion Tim Chandler, recipient of the group’s
help Jo Thompson, mission secretary Bill
Ratliff, and volunteer Scott Smith.

Haiti Cheri founders CEO Dr. Oris Guillaume,
left, and president Dan Merrefield, right, visit
with a boy who received medical treatment at
a mobile clinic in the village of Phaeton, Haiti.

continued on page 22

LARSON-JUHL PRESENTS
NEW COLLECTIONS, 
MAISON AND COLOSSEUM

NORCROSS, GA—
Larson-Juhl introduces 
Maison, a collection of pro-
files inspired by traditional
French millwork. Featuring 
silver hand-brushed distress-
ing, there are two profiles 
and four finishes. Maison,
shown above, is the optimal
taupe color to be paired 
with artwork. 

Larson-Juhl also releases
Colosseum, inspired by 
the slope of the traditional 
Roman Colosseum, and 
features three versatile pro-
files. The collection, shown
above, has a black oxide fin-
ish that features layered foils
to create a burnished patina
look on the face and silver on 
the back edge. 

A part of Larson-Juhl’s newly
established category brands,
Colosseum is a Larson-Juhl
Signature Collection. For 
further information, telephone
(800) 221-4123 or visit the
company’s website located 
at: www.larsonjuhl.com.
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In 2012, Katherine Hébert
started Gallery Fuel, a sub-
scription-based online re-
source created to help small-
to mid-sized art galleries find
new collectors, sell more art,
and streamline their busi-
ness. Gallery Fuel sub-
scribers, of which there are
hundreds worldwide, repre-
sent a diverse mix of the
gallery sector, from mid-
sized to small mom-and-pop 
shops to innovative start-ups.
“When I saw art galleries
struggling to maintain their
spaces and being forced to
close, I wanted to give them
the business fuel that they
needed to increase revenue
and keep their doors open,”
Ms. Hébert says. 

Since 2007, she had been
working, one-on-one, with
artists and galleries to de-
velop and implement cus-
tomized marketing plans. “I
could see that the need for
sales and mar-
keting support in
the gallery sec-
tor was signifi-
cant. Back then
art galleries were
not utilizing the
Internet particu-
larly well to en-
hance their sales
and marketing
efforts. Social
Media was still
in its infancy. 
Instagram wasn’t even born
yet.”

At this time, she also no-
ticed that there were not
many resources for the art
and framing industry in mid-
size to smaller markets.
“Everything I could find that
was written about the gallery
sector seemed to focus on
the high-end of the market. I
wanted to focus on the ‘Main
Street’ galleries operating

outside of major art market
cities. Gallery Fuel seemed
to be a good business model
for doing that.” 

The company’s goal is to
give gallery owners sales,
marketing, and business skills
as well as ad-
vice unique to
the art indus-
try. “Selling
fine art is not
like selling
other luxury
products and
therefore not
every strat-
egy is worth-
while. Most
owners are
skilled in identifying artistic
talent and enjoy working with
their artists and collectors,
but many have a skills gap in
how to implement sales and
marketing strategies effec-
tively.” The company has 
allowed Ms. Hébert to com-

bine her two
in te rests .
“Art has al-
ways been
my passion,
but it be-
came clear
early on that
I was not
going to be
an artist,”
she says.
“My career
experience

has been an interesting mix
of the art world and corpo-
rate America. I think it gives
me a more comprehensive
perspective. I have worked in
both museums and art gal-
leries focusing on program
development and attracting
new patrons. Also, I have
worked in frameshops, gal-
leries that specialize in prints
and regional artists, and a
gallery that dealt in the 
high-end secondary market.

Gallery Fuel enables me to
share my corporate knowl-
edge with the art world that
is near and dear to my heart.
I absolutely love what I do.”

Subscribers receive regu-
lar information and advice 

via a weekly
newsletter, and
Premium sub-
scribers have 
access to more
in-depth articles
on topics such
as search engine
o p t i m i z a t i o n
(SEO), using In-
stagram, and e-
mail marketing.
Premium sub-

scribers also get full access
to archives, and a resource 
library, with tools to down-
load, such as guides and
workbooks specific to differ-
ent tasks of running a gallery
business. 

Personalized services are
also available. “I also provide
strategy sessions when a
subscriber is struggling with
a specific hurdle in their busi-
ness,” she says. “We work
together to create an action
plan that gets them to their
goal. Sometimes these are
quick sessions that only need
a few hours. Other times we
schedule multiple sessions
over several months. I like 
to tailor to what is required
for the situation. No one size
fits all.”

Art galleries play a critical
role in getting art seen 
in-person by potential buyers.
Gallery Fuel’s main focus is
to find new collectors
through both traditional and
digital marketing, gallery
sales strategies and busi-
ness management. For more
information, visit the website
at: www.galleryfuel.com.
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GALLERY FUEL HELPS REV UP BUSINESS

Katherine Hébert.

FRAMERICA PRESENTS
ORGANIC MAPLE

YAPHANK, NY—Framerica
presents Organic Maple, 
the newest addition to its
Woods Collection. Available
in profiles ranging to 3 inches,
Organic Maple features a 
traditional look. “For us, or-
ganic meant it should appear
completely untouched and
natural,” says executive vice
president Josh Eichner. 
“It’s timeless and can be
dressed up or down depend-
ing upon the environment.”
Call (800) 372-6422 or visit:
www.framerica.com.

DECOR MOULDING 
INTRODUCES VERSAILLES 

HAUPPAUGE, NY—Decor
Moulding & Supply presents
Versailles, a collection of four
intricate compo mouldings
with antique highlights in gold
and silver finishes. The col-
lection features reverse scoop
profiles in 1-inch and 1 5/8
inches wide and rabbet
heights of 1/2-inch and 5/8-
inch. Call (800) 937-1055 or:
www.decormoulding.com.
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Mr. Macklin says that what
galleries and collectors are re-
ally looking for is a way to en-
hance their artwork without
overshadowing it. “Pedestals
need to complement the art,
not compete with it. Simple
and understated is best.”

Galen Palmer, owner of
Maestro Pedestals in Rohn-
ert Park, CA, says that the
pedestal market has moved
along with the times and ad-
justed its product to reflect
the changes. “In terms of
sales volume, as in most in-
dustries, there tends to be
growth interrupted by set-
backs,” Mr. Palmer says.
“During the dot-com boom
(1995-2001), galleries were
buying pedestals 20 to 50 at
a time on speculation. Big
homes were being built and
they needed to be filled. New
collectors added sculpture to
fill the empty corners in addi-
tion to the paintings they
were accustomed to buying
for their walls. When the bub-
ble burst, pedestal purchases
shifted to an upon-request
basis. The September 11,
2001, attacks also had a big
impact on vacation travel and
the connection between va-
cations and art purchases
was surprisingly profound.” 

The market took another
hit soon after. “The Great Re-
cession from 2007 to 2009
had an impact on the quantity
of sales,” Mr. Palmer says.
“The large investment pieces
were still selling and replaced
the smaller sales as the
bread-and-butter. With the
market on the rise, art and
pedestal sales are rising as
well.” When it comes to the
material that pedestals are
made of those, too, have
evolved. “Not only have ma-
terials changed, but the de-
signs and capabilities of the

pedestals have changed,
driven by consumer desires,”
he says. “For example, the
rise in acrylic and glass sculp-
tures led to advances in both
lighting and motors. Fluores-
cent lighting largely gave way
to the intensity and focus of
halogen, which is now surren-
dering to the efficiency and
versatility of LED.”

Some of the advance-
ments included adding move-

ment to sculpture. “Early on,
because off-the-shelf motors
were shaft driven, if a client
wanted a lit and motorized
pedestal, that would necessi-
tate a 6-inch high lightbox cir-
cling on top of the pedestal.
The off-the-shelf motors were
loud, jerky, and single direc-
tional. That inspired us to
work with a local machinist to
develop a smoother, quieter,
more versatile, belt-driven
motor. This belt-driven motor

housing with a spacious hole
in the middle, along with an
additional bearing, allows light
mounted within the pedestal
to shine up through a motor-
ized top as thin as ½-inch that
can be hand-rotated inde-
pendent of the motor. An-
other innovation that we
developed with our machinist
is our custom designed
pedestal-mounted overhead
lighting. Opaque sculpture is
often lit from lighting mounted
on the ceiling, but what if
there are 20-foot ceilings, or
the art is being displayed in a
rental home or condominium
prohibiting new light installa-
tion, or the collector wants
the option of moving the art
around in the space? Our at-
tached, adjustable overhead
light, resolves this issue.”

Being in close contact with
Maestro’s customers have
also enabled them to help
solve some of the issues as
they arise. “Client requests
also drove our move in metal
and rusted metal pedestals,
as well as faux finishes to
match the stone in a clients’
home. “In addition to innova-
tions in pedestal features, col-
lectors are looking for a
quality of pedestal that com-
plements the quality of the
art. The pedestal should nei-
ther outshine the art, nor de-
tract from it. The pedestal is
the supporting actor, not the
lead. It is responsive, not just
to the art, but to the walls, the
floor, the views from the win-
dows, the ceiling, the furni-
ture—which all speak to the
tastes and values of the col-
lector. The pedestal weds the
sculpture to its surround-
ings—harmonizing, while ac-
centuating. That is the art of
the pedestal, and that is what
satisfies the eye.”

Mr. Palmer also says that
he, along with his team educate
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DISPLAYING SCULPTURE
continued from page 14

Maestro Pedestals’
Michelangelo pedestal is
shown with a custom mount
designed specifically to 
display a murano glass
sculpture.

continue on page 20

BOWERSOCK GALLERY
CELEBRATES 15 YEARS 
IN PROVINCETOWN

PROVINCETOWN, MA—
Bowersock Gallery, located
on Commercial Street, is cel-
ebrating its 15th season with
a group show called “Fifteen
and Forward!” Featuring the
work of a mix of new artists,
as well as some longtime
gallery artists, the show will
also present the work by
guest artists. “Our formula is
simple, change and stay the
same,” says founding curator
Steve Bowersock. “The fact
we’re still standing 15 years
later tells us to continue on
course. Find the most quali-
fied, individual and inspired
artists, stand by them, and al-
ways keep an eye out for the
best up-and-coming artists to
add to the stable.” This show
will formally introduce four
new artists: Stanka Kordic,
Brittany Hanes, Dylan Mar-
tinez, and Kevin Kusiolek
whose “Sunset Sail,” an oil on
canvas measuring 5 by 7
inches, is shown. “We are
thrilled and humbled by our
15 years. We’ve worked with
incredible artists, and
thoughtful, insightful patrons,”
he says. “We plan on continu-
ing to honor both, by doing
our best and offering the best
for many years to come.” For
more information, call (508)
487-4994 or go to the website:
www.bowersockgallery.com.
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FRAMING MILESTONES

As part of Tru Vue’s 70th an-
niversary as an innovator in
the glazing industry, the com-
pany asked custom framers
to create pieces using some
of the most breakthrough
products from its history, cel-
ebrating the Tru Frameable
Moments™ of those times.

To recognize the launch of
Reflection Control® in 1969,
Myrna Dow, owner of High
Desert Frameworks in Bend,
OR, chose to commemorate
a giant leap for mankind
when on July 20, the first
man walked on the moon.

The Moment
In 1969, the same year

that Tru Vue® launched Re-
flection Control® glass and
brought the custom framing
industry forward, the United
States put a man on the
moon, closing a decade that
was marked progress in
many ways. When I was
asked to create a piece that
represented this era, it was
clear to me that the moon
landing was the Tru Frame-
able Moment™ from the time
that had a lasting impact on
generations to come.

I began the design by 
considering what images I
would use to represent the
moon landing. Fortunately,
NASA has an incredible site
that includes a large collec-
tion of photographs which, 
as digital printers, we were
able to work with through 

trial and error to select those
with the best resolution for
our use. At first, our selec-
tions were oriented toward
the Earth, but
we ultimately
chose to
make it about
the moon.
C u l l i n g
through the
images, which
influenced the
ultimate de-
sign, was pos-
sibly the most
challenging as-
pect of the
project.

The 
Design

The photos we chose are
of the Apollo 11 Lunar Mod-
ule Eagle, the Command
Module Columbia that car-
ried the astronauts on this
historic mission to and from
the moon, and astronaut
Buzz Aldrin walking on the
moon with astronaut Neil
Armstrong reflected in the
face plate of his helmet. On
the latter, we added the
words, “That’s one small
step…,” signifying the im-
pact this individual action 
had on the entire world. It
changed our perspective on
what is possible.

As the moon landing set 
in motion further space ex-
ploration, Reflection Control
was just the beginning for

premium glazing in the cus-
tom framing industry. Eventu-
ally, Museum Glass® was
introduced, combining a su-

perior anti-reflective viewing
experience with 99% UV
protection. Reflection Con-
trol is still used in some appli-
cations, but to use it to its
best abilities in a framing 
project; you should only 
use one to two mat boards 
to ensure there is no signifi-
cant air gap between the
glazing and the artwork as 
a non-glare glazing will distort
the image if there is too 
much space. Because of
this, I created a thin layer of
mat to frame the smaller
inset photos. 

Also, I used a small mat
liner around the edge to keep
everything as level as possi-
ble without adding much
depth. 

Out of This 
World Details

With the image of the 
pod, I knew I wanted to work
with Atomic Frames on a 
30- by 30-inch frame that 
emulated the burned, tar-
nished, and colorful patina of
the Command Module Co-
lumbia after blasting through
the atmosphere to return to
Earth. With its welded steel
construction and custom 
finishing, Atomic Frames was
an ideal choice. The final
piece is on display in my
shop and has generated a lot
of interest from customers.

Reflection Control was a
major advancement for the
industry at the time, and it
shows how far Tru Vue 
has taken our industry with
improvements on glazing 
in products like Museum
Glass and Optium Museum
Acrylic®. When you think
about how much progress
has been made since the 
end of the 60’s, it’s exciting
to consider what’s next in 
any industry, including cus-
tom framing.

For further information on
Tru Vue, located in McCook,
IL, call (800) 621-8339 or 
go to the company’s website
located at: www.tru-vue.com.
To contact Myrna Dow at
High Desert Frameworks,
phone (541) 647-2191 or 
go to the website at: www.
highdesertframeworks.com.

ADVANCEMENTS THAT PROPELLED THE FUTURE

Shown is Myrna Dow’s custom framed 
artwork commemorating July 20, 1969.
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gallery staff on their products
in an effort to help make
sales easier. “The pedestal 
is a natural part of that sale,”
he says. “Art effectively dis-
played, is more likely to in-
spire repeat purchases. And
sculpture displayed on a qual-
ity pedestal that a collector
would envision in their own
home is more likely to be re-
quested to be added on to
the purchase. When possi-
ble, we suggest having a mo-
torized and lit pedestal in the
viewing room to draw the
client to spend more time
with the art.”

The sale itself needs to be
approached differently for the
salesperson in order to set
the tone for the add-on sale
of a pedestal. “As sculpture and
pedestal go hand-in-hand, the
add-on can easily be assumed.
Here is a tip: Instead of ask-

ing, ‘Would you like a pedestal
with your art?’ use, ‘What
height (color, etc...) would you
like your pedestal to be?’”

Mike Taylor of Xylem De-
sign & Pedestal Source, Fort
Collins, CO, says that when
the company was started 33
years ago by Greg Glebe,
the galleries’ needs were dif-
ferent. “Our founder, Greg
developed and designed a
very elegant bifold easel that
became the foundation for our
ever-growing company,” he
says. “Today, customers are
looking for more options in
finishes, wood veneers, lam-
inates, and acrylic with fea-
tures to display their artwork
which includes simple square-
sided pedestals, cylinders, or
even multi-faceted displays.
Wood veneers, laminates, and
acrylic pedestals are among
other sought-after options.” 

Customization comes into
play as well, as the team at

Pedestal Source work with
their customers to fulfill the

needs of collectors. “We
often work with gallery direc-

tors who communicate with
their clients to determine the
appropriate size, finish, and
features to effectively display
the artwork. We also instruct
them on assembly, minor ad-
justments, and operation of
lighting and remotes, as well
as troubleshooting any is-
sues that may arise.”

Scott Gordon of Pease
Plastics says that while buy-
ing art is a personal decision,
how it is displayed can also
add to its overall feel. “There
are so many possibilities,” he
says. “As custom fabrica-
tors, we always focus on de-
sign and aesthetics first, but
we can’t lose sight of the 
requirements for structural 
support, stability, security, in-
teractivity, lighting, motoriza-
tion, etc. Each project brings
it own unique challenges.”

Koleen Kaffan is Editor in
Chief of Art World News.

DISPLAYING SCULPTURE
continued from page 18

Art Boards’ base pedestal is
made from maple plywood
and features a sprayed satin
sheen black lacquer finish.
The base is weighted for
balance and has an inner
structure to hold the steel
rod that is welded to the art.
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cold in the winter, I couldn’t
believe this was possible in
the U.S., but it was true.” 

Native American Helping
Hand’s narrow focus is on
helping Elders that are in dire
circumstances that can’t get
help anywhere else. “We do
whatever is necessary to
give them a comfortable
place to spend their days,”
Mr. Thomas says. “Often
they have doors that don’t fit
or aren’t exterior insulated
doors. These homes will
have single pane or broken
out windows covered in
plastic or a piece of wood.
And in many cases the
homes have no insulation.
We do what it takes to but-
ton these homes up so they
are warm in the winter and
cool in the summer.”

Giving back to the com-

munity, worldwide, has be-
come part of working at 
LifeSaver as the company
continues to grow through
the years. “We simply figure
that LifeSaver Software was

granted success so we
could do things like this. The
whole company participates
financially and prayerfully.
We have been fairly quiet
about what we do, because
we never wanted it to seem
like a sales tool.”

The rewards of the pro-
grams have been something
that they never expected.

While helping to finish a
church in a remote village in
Haiti with walls built to the
appropriate height and by
adding a new roof, the Life-
Saver crew arrived on

horseback. “We rode right
to the church and the people
there were kind enough to
ask if I wanted to say some-
thing,” he says. “I told them
that since they had never
had Americans visit their vil-
lage, they could ask us any-
thing they were curious
about. Anything! The first
person stood up and asked,
‘Will you come back?’ It was

very humbling.”

While the work involved
has led to the betterment 
of the communities them-
selves, the programs have
had even more impact on
those that participate. “You
hear people say after every
trip that we take them on
that they got more out of 
it than they put in,” Mr.
Thomas concludes. “We
feel the same way about
what LifeSaver does to give
back.” 

For more information on
each of the two programs,
visit: www.haiticheri.org and
www.mynahh.org. LifeSaver
Software also has Facebook
pages for each non-profit
and will occasionally update
its own Facebook page with
information on current proj-
ects. To contact the com-
pany, call (800) 381-0600 or
visit the website at: www.
lifesaversoftware.com.

LIFESAVER GIVES BACK
continued from page 16

“We simply figure that LifeSaver 
Software was granted success so 

we could do things like this. 
The whole company participates

financially and prayerfully.”

–Paul Thomas
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CALENDAR

August 1–4: Seattle Art
Fair, CenturyLink Field Event
Center, Seattle. Produced by
Vulcan Arts + Entertainment
and Art Market Productions.
For further information, visit
the website located at:
www.seattleartfair.com.

August 10–11: Sculpture
in the Park, Benson Sculp-
ture Garden, Loveland, CO.
Produced by Loveland High
Plains Arts Council. For more
details, visit: www.sculpture
inthepark.org or call (970)
663-2940.

September 19–22: Expo
Chicago, Navy Pier, Chicago.
Produced by Art Expositions
LLC. Call (312) 867-9220 
or visit the website located

at: www.expochicago.com.

September 26–29: Af-
fordable Art Fair, The Metro-
politan Pavilion, 125 W. 18th
St. between 6th and 7th
Ave., New York City. Visit:
www.affordableartfair.com or
call (212) 255-2003.

October 10–13: Texas
Contemporary, George R.
Brown Convention Center,
Houston, TX. Produced by
Art Market Productions. For
further information, go to the
website located at: www.
txcontemporary.com.

October 10–13: Art San
Diego, Del Mar Fairgrounds,
Wyland Center, Del Mar, 
CA. Produced by Redwood

Media Group. Visit: www.
art-sandiego.com for more in-
formation, or send an e-mail
to: info@redwoodmg.com. 

October 10–13: CLIO Art
Fair, 524 W. 26th St., New
York City. The anti-fair for 
independent artists. Founded
by Alessandro Berni. For more
details, www.clioartfair.com.

October 19–23: Interna-
tional Home Furnishings Mar-
ket, High Point, NC. Visit:
www.highpointmarket.org or
call (800) 874-6492. 

October 23–27: IFPDA
Print Fair, River Pavilion, Javits
Center, New York. Interna-
tional Fine Print Dealers Asso-
ciation. Go to: www.printfair

.com for more details.

October 25–27: Art
Toronto, Metro Toronto Con-
vention Centre, Toronto. Pro-
duced by Informa Canada.
Visit: www.arttoronto.ca or
call (800) 663-4173.

October 31–November
3: Sofa Chicago, Navy Pier,
Chicago. Produced by Urban
Expositions. For more infor-
mation, visit the website at:
www.sofaexpo.com.

November 14–18: The
Salon Art + Design, Park Av-
enue Armory, between 66
and 67 Sts., New York. Pro-
duced by Sanford L. Smith +
Associates Ltd. For details,
visit: www.thesalonny.com.
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WHAT’S HOT IN OPEN EDITIONS

Hollyhocks

“Hollyhocks” by Melissa Lyons and
Sarah Szmiot measures 16 by 20
inches and retails for $22. Call Sage-
brush Fine Art, Murray, Utah, at (800)
643-7243 or visit the company’s web-
site at: www.sagebrushfineart.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.

Late Night Thriller

“Late Night Thriller” by Lucia Heffernan
measures 10 by 8 inches and retails for $8.
Available to resize and print on canvas,
acrylic, metal, and wood. Call Image Con-
scious, San Francisco, at (800) 532-2333,
or visit: www.imageconscious.com.

Waves

“Waves” by PI Studio
measures 36 by 22 1/2
inches and the retail price
is $73. For further informa-
tion, telephone PI Creative
Art, Toronto, at (800) 363-
2787 or go to the website:
www.picreativeart.com.

Summer Award
Winners
“Summer Award Winners”
by Marilyn Hageman meas-
ures 36 by 24 inches and re-
tails for $27. For further
information, telephone Wild
Apple in Woodstock, VT, at
(800) 756-8359 or go to:
www.wildapple.com.

Peaceful Breeze

“Peaceful Breeze” by Dan Me-
neely measures 24 by 24 inches
and retails for $25. Phone Sun-
Dance Graphics, located in Or-
lando, FL, at (800) 617-5532,
www.sdgraphics.com.

Snow Runner II

“Snow Runner II” by Ken Roko measures
12 by 12 inches and retails for $12. For fur-
ther information, call Penny Lane Publish-
ing, New Carlisle, Ohio, at (800) 273-5263
or go to: www.pennylanepublishing.com.
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Earthly Degrees I

“Earthly Degrees I” by Marcus Prime is a large
format custom giclée on matte paper meas-
uring 24 by 36 inches. The retail price is
$102. Call A.D. Lines in Monroe, CT, for
more details at (800) 836-0994 or visit:
www.ad-lines.com.

Surf Car I

“Surf Car I” by Paul
McCreery is an open
edition giclée measur-
ing 24 by 12 inches
and the retail price is
$35. Phone World Art
Group in Richmond,
VA, at (804) 213-0600

for details, or visit the website located at: www.theworldartgroup.com.
Serene Sea Gray 
Gold Landscape

“Serene Sea Gray Gold Landscape” by
Cynthia Coulter measures 36 by 24 inches
and retails for $35. Call Roaring Brook Art,
Elmsford, NY, at (888) 779-9055 or go to:
www.roaringbrookart.com.

Silver Sun

“Silver Sun” by A. Shoemaker meas-
ures 40 by 60 inches. The retail price is
$229. For further information, telephone
Classy Art Wholesalers in Houston, TX, at
(800) 372-8007 or visit the company’s web-
site located at: www.classyart.net.

Key West
Crane
“Key West Crane”
by Carol Robinson
measures 12 by
24 inches and re-
tails for $15. For
further informa-
tion, telephone
Galaxy of Graph-
ics in East Ruther-
ford, NJ, at (888)
464-7500 or go
to the website lo-
cated at: www.
galaxyofgraphics
.com.

2019 Stanley Cup Champions–St. Louis Blues

“2019 Stanley
Cup Champi-
ons–St. Louis
Blues” by Chris
Gjevre has an
image that mea-
sures 40 by 
13 1/2 inches and a retail price of $30. Call Blakeway Worldwide Panoramas
Inc., located in Minnetonka, MN, at (800) 334-7266 for further information, or 
go to the company’s website located at: www.panoramas.com.

Here are the 
best selling prints 
from some of the 

leading open edition
publishers.
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GALLERY LIGHTS

Artist Pat Buckley Moss, left, celebrates the opening of P. Buck-
ley Moss Gallery of Blacksburg at Kent Square with, from left,
town council member Susan Anderson, head of Chamber of Com-
merce Sharon Scott, and town council member Susan Mattingly.

Madelyn Jordon, right, owner of Madelyn Jordon Fine Art, 
located in Scarsdale, NY, celebrates artist Linda Touby’s
fourth solo exhibition of oil and wax on canvas paintings 
in a show entitled JE T’AIME.

Galerie d’Orsay owner Sallie Hirshberg, center, is pictured 
with co-directors, from left, Martha Folsom and Kristine Feeks
Hammond during the exhibition entitled, Marc Chagall: 
Center Stage held at the Boston-based gallery.

At R. Michelson Galleries, Northampton, MA, artist Linda Post
and gallery owner Richard Michelson are shown during The
Willing Suspension of Disbelief, an exhibition of large-scale oil
paintings in conjunction with Northampton’s Arts Night Out.

Pictured celebrating at HG Contemporary, NY, are, from left,
collector Bernard Schwartz, consultant Carolain Balanta, model
Alyz Henrich, gallery owner Philippe Hoerle Guggenheim, and
artist’s manager Veronika Kolés.

At the One Fine Day, Gallery II: Intent and Purpose show at
Kenise Barnes Fine Art, Larchmont, NY, are, from left, artist
Alexandra Rutsch Brock; former executive director of Pelham
Art Center Lynn Honeysett; and gallery owner Kenise Barnes.
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NEW SCULPTURE RELEASES

The Fastest

Mackenzie Thorpe Ltd., Highland Park, IL, presents “The
Fastest” by Mackenzie Thorpe as a hand-painted cast resin
sculpture in an edition of 195 measuring 16 1/4 by 14 1/4
by 7 1/4 inches. The retail price is $1,800. For more details,
call (847) 226-7042 or visit: www.mackenziethorpe.com.

Monumental Love

Deljou Art Group, Atlanta, presents Craig Alan’s “Monumen-
tal Love,” a hand-cast fiberglass sculpture measuring 26 1/2
by 30 1/2 by 12 inches. The retail price is $19,000. For more
details, call (800) 237-4638 or: www.deljouartgroup.com.

Night Flight
Swan King Interna-
tional in Montara-
by-the-Sea, CA,
introduces Michael
Parkes’ “Night
Flight,” a lost wax
bronze three quar-
ter life size sculp-
ture, in an edition
of 12. The dimen-
sions are 24 by 39
by 30 inches and
the retail price is
$35,000. For fur-
ther information,
phone (650) 455-
9932 or: www.
theworldofmichael
parkes.com.

Holding
On

Anna Art Publish-
ing in Concord, 
Ontario, Canada,
debuts “Holding
on” by Anna
Razumovskaya as
a bronze sculpture
with a granite
base in an edition
of 25, measuring 
4 by 20 by 4
inches. The base
measures 1 1/4
inches. The retail
price is $9,600.
For more informa-
tion, call (905) 660-
2218 or: www.
anna-art.com.
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NEW SCULPTURE RELEASES

Ada 2 (Outline)
Lococo Fine Art
Publisher, St.
Louis, MI, pres-
ents “Ada 2 (Out-
line)” by Alex Katz
as a mirrored pol-
ished aluminum
mounted on a cast
bronze base in an
edition of 35. The
dimensions are 15
by 24 1/2 by 5
inches and the 
retail price is
$28,000. Phone
(800) 345-1764 or
go to: www.lococo
fineart.com.

Artblend in
P o m p a n o
Beach, FL, 
offers “Hid-
den Spirits”
by MosArt
artist Bruce
Schuettinger as a sculptural cabi-
net featuring various types of
wood. Measuring 36 1/2 by 
80 1/2 by 19 1/2 inches, the piece
is made from mahogany solids and
veneers, ribbon striped sapele,
marble wood, vermillion, Brazilian
rosewood, spalted quilted maple,
satinwood, molted babinga, and
American black walnut. The interior of the cabinet is show on
the left.The retail price is $55,000. Call Artblend at (954)
817-8870 for further information, or visit: www.artblend.com.

Untitled
Progressive Fine
Art, Mississauga,
Ontario, Canada,
debuts Estella
F r ansbe rgen ’s
“Untitled” mixed
media sculpture fea-
turing bronze, wire,
and semi-precious
stones, measuring
14 by 34 by 11 1/2
inches. The bronze
torso has a white
pearl patina, fin-
ished with ametrine,
quartz, Swarovski
crystals, and an
amethyst broach.
The shoes at the
bottom are bronze
with a white pearl patina and finished with cubic zirconias. The
retail price is $12,000. For more details, call (800) 487-1273 or
visit: www.progressivefineart.com.

Meditation

International Art Source, Canton, GA, debuts Gaylord Ho’s 
“Meditation” as a cast marble sculpture in an edition of 200
and measuring 11 by 31 by 9 inches. The retail price is $2,995.
For further information, call (770) 826-8047 or visit the com-
pany’s website located at: www.internationalartsource.com.

Hidden
Spirits
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WELLSPRING COMMUNICATIONS 
OFFERS 

Book and 
Catalogue
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and advertising.
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NEW SCULPTURE RELEASES

Owain Piece

Storms Publishing Inc., Valencia, CA, introduces “Owain
Piece” by Jack Storms as a glass sculpture measuring 5 by
7 by 5 inches and retails for $3,500. For more information,
call (661) 294-0100 or go to: www.jackstorms.com.

Journey Beyond
Winn Slavin Fine
Art, Beverly Hills,
CA, presents “Jour-
ney Beyond” by Sir
Daniel K. Winn as a
marble and bronze
sculpture measuring
16 by 53 by 19
inches. The retail
price is $49,500.
For further informa-
tion, telephone
(310) 362-3090 or
visit: the website 
located at www.
winnslavin.com.

False
Magic

The Greenwich
Workshop Inc.,
Seymour, CT, 
debuts James C.
Christensen’s
“False Magic,” a
bronze sculpture
in an edition of
100. Measuring
14 by 20 by 4
inches, the sculp-
ture retails for
$4,950. For de-
tails, call (800)
243-4246 or visit
the website at:
www.greenwich
workshop.com.

Sisters
Mark Hopkins
Sculpture in Love-
land, CO, presents
Mark Hopkins’
“Sisters,” a bronze
sculpture in an edi-
tion of 750. Meas-
uring 8 by 14 by 
8 inches, the retail
price is $1,395.
Phone (970) 613-
0322 or go to:
www.markhopkins
sculpture.com.
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“Cheetah Face” 
by Melanie Torres
Image Size: 
20” x 16”      
$18

OPEN EDITION PRINTS
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SunDance Graphics

E-MAIL: customerservice@editionslimited.com
4090 Halleck Street, Emeryville, CA 94608

“Technicolor Trees 1”
(One of a set of three) 
by E. Loren Soderberg
Image size: 24” x 24” 

$35 
Available as POD on
paper and canvas. 

Editions 
Limited

“Kindness is 
Always Beautiful” 
by Jo Moulton
Image Size: 
12” x 16” 
$16

Sagebrush
Fine Art Inc.

“Freeform” 
by Duy Huynh
Paper Size: 
30” x 22”

Image Size: 
30” x 20”  

Image Conscious

800.532.2333  www.imageconscious.com

“Rainbow Dock” 
by 

Steve Vaughn
Paper Size: 
36” x 26”

Image Size: 
36” x 24”

Image Conscious

www.haddadsfinearts.com
E-MAIL: cfskeen@haddadsfinearts.com

3855 E. Mira Loma Ave., Anaheim, CA 92806

“Repose”
by E. Jarvis

Image Size: 26” x 26”
Also available as 

a custom size giclée.

800.942.3323
Fax: 714.996.4153

Haddad’s 
Fine Arts Inc.

800.532.2333    
www.imageconscious.com

sarah@
sundancegraphics

.com

www.sdgraphics.com     www.sundancegraphics.com

800.228.0928
www.editionslimited.com

5165 South 
900 East 

Murray, UT 84117

Available to resize and print on canvas, acrylic, metal and wood.

Available to resize and print on canvas, acrylic, metal and wood.

800.643.7243     www.sagebrushfineart.com

800.617.5532  
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SERVICES

Art World News
Custom Book Publishing
PHONE: 203.854.8566 
e-mail: jwhaffey@aol.com
www.artworldnews.com

Professional

CATALOGUE PUBLISHING
Wellspring Communications, Inc., 

parent company of Art World News, 
presents its Custom Book Publishing

division to offer the trade a complete
line of editorial, design, and printing

options to create elegant hard- 
and soft-bound catalogues and books.

CREATIVE COST
EFFECTIVE

INVENTORY LIQUIDATION
Over 6,000 

expertly crafted
maritime prints
ready for fast 
volume sale.

View the entire collection at 
WWW.MARITIME-PRINTS.COM     860 399 6922
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