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THE INDEPENDENT NEWS SOURCE
TRU VUE ANNOUNCES
ALL-STARS FRAMING
CONTEST

INDUSTRY MILESTONE:
ESTHER COHEN
GIVEN ICON AWARD

Tru Vue has launched its
“Raise Your Glass” framing
contest by inviting winners
from past competitions to
submit pieces of work using
Tru Vue products. The ethos
of the contest is to celebrate
the artists who elevate the
art. Visit page 24.

PI Creative founder,
Esther Cohen, has been
given the 2018 Network
of Executive Women in
Hospitality Icon Award for
her 40+ years in business
during a gala in New York
City. Cohen started PI in
1976 when the company
was called Posters International. Go to page 26.

HIGH-TOUCH MOBILE
ART & FRAMING
SERVICE LAUNCHED
C. Parker Gallery and
Rockwell Art & Framing are
partnering to launch a mobile
art and framing service that
takes artwork and framing
options to customers’ residential and commercial
location in Connecticut and
parts of New York. Page 21.

THE 2019 WEST COAST
ART & FRAME EXPO
HIGHLIGHTS
The West Coast Art &
Frame Expo held January
28-30 at the Paris Hotel &
Casino in Las Vegas is
celebrating its 20th anniversary with various events
during the show. Page 14.

New River Fine Art’s new location on East Las Olas Blvd. Page 14.

WALMART ACQUIRES
ART.COM’S ASSETS
Walmart is expanding its reach into the art and home décor
market, as well as attempting to attract a younger more affluent consumer, with the acquisition of Art.com’s assets including its catalog, IP, trade name, and U.S. operations. The
purchase will offer the Big Box retailer’s customers access
to two million curated images available as posters, as well as
limited edition prints. But what does this mean for the art and
framing industry and will this have to step up their sales
acquisition help to spark in- approach to keep their custerest in the art market to- tomers engaged. “The quest
wards a younger consumer? to own everything and to
Ken Warren, co-owner with capture eyeballs and wallets
his wife Pat of Westport is at supersonic speed,” he
River Gallery in Westport, says. “So many stores have
continued on page 14
CT, feels that galleries may

QUOTE OF THE MONTH:
“We are constantly in a two-way
dialogue with customers about
art, trends, styles, colors, etc.,
so they are always affecting the
type of artwork we that offer.”
Lonnie Lemco, page 14.
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Fundraiser To
Support Rome Milan

HP Print Media
Wins SGIA Award

High-Touch Mobile
Service Launched

Milan Gallery is holding an ongoing sale of work by Rome
Milan, an artist known for his
palette knife paintings of the
Adriatic coasts of Italy and
Croatia, to help support him
through his battle with ALS.

HP’s Large Format Print
Media was awarded by Specialty Graphic Imaging Association as the winner for the
category of Textile, Canvas,
in its annual Product of the
Year competition.

C. Parker Gallery and Rockwell Art & Framing are partnering on the launch of a
mobile art and framing service—taking art selections and
framing options to residential
or commercial locations.
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Calendar:
Industry Events

Esther Cohen
Given Icon Award

What’s Hot in
Open Editions

As the Winter season continues, the art industry features
many shows including the
West Coast Art & Frame
Expo, the PPFA Annual Convention, Surtex, Frieze Los
Angeles, and Art Palm Springs.

PI Creative founder, Esther
Cohen has been given the
Icon Award by NEWH for her
career spanning more than
40 years with the company
now run by two of her sons,
Andrew and Richard Cohen.

This month’s What’s Hot in
Open Editions features a variety of the latest best selling
open edition prints, some
available as print-on-demand
images, and it includes contact information as well.
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“ Peek-A-Boo” by Charise
Cooper is an oil on board
measuring 16 by 12 inches,
retailing for $495. For more
information, call Milan
Gallery in Fort Worth, TX,
at (817) 338-4278 or go to:
www.milangallery.com.
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IN OUR OPINION
THE
CULMINATION
OF
RELENTLESS
HABITS
hile chatting with an
elite industry professional about his
plans, outlook, and actions for
2019, I was stunned by the
clarity and conviction of his remarks. Perhaps emboldened
by his many years of service
to art galleries and frameshops
throughout the country, or by
his innate ability to have successfully navigated the industry turbulence of the last
decade or so—it was clear,
with steel sharp focus, 2019
was in his sights. Without regret or negativity toward what
never materialized in “the used
to be,” his mantra is all about
opening up the door to the future by stepping up to the
threshold and taking action
today. So often goals are
established yet the strategy
or steps to success are never
identified, or they become
bogged down or falter under

W

the weight of grand expectation. However, the reality is
that what is done today with
conviction and vigor is the
only common ingredient in the
formula for success.

A RT W ORLD N EWS
Editor in Chief
Managing Editor

Today is the biggest and
most important asset a business owner has at their disposal. Whatever is done today
is far more impactful than
what you intend to do in the
future. In retail, their is an omnipresent sense of urgency.
Perhaps those who own and
operate frameshops and galleries are among the biggest
adrenalin junkies out there. To
be able to catapult the activities of today, this 24-hour
period, requires an extensive
emotional, physical, and intellectual investment that most
people with don’t posses or
deliberately shy away from.
The time is always now. You
know what needs to be done.
You know how to do it or how
to find the right people to do it
for you. Only you can flip the
switch and get going.
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ARTISTS & PUBLISHERS
Fabienne Delacroix Solo Exhibit

New River Fine Art Grand Opening

Fabienne
Delacroix
enjoyed a
solo exhibition in December at
Hugo Galerie, SoHo,
featuring 37
paintings, as
well as giclées
on
paper in editions of 30 Delacroix’s “Première Neige sur Notre Dame,”
that she is acrylic on board, 31 1/2 by 23 3/4 inches.
self-publishing. The show was entitled “Paris Est une Fête” after the
French title of Ernest Hemingway’s A Moveable Feast, a
collection of 1920s memories from when he lived in Paris.
Similarly, Delacroix’s France is a vision of the past—her’s
rooted in the rose-tinted revelry of the Belle Epoque. Shown
is “Première Neige sur Notre Dame,” acrylic on board,
31 1/2 by 23 1/2 inches. Her work in this show retailed for
$1,200 to $15,000. For details about Fabienne Delacroix’s
work, visit: www.hugogalerie.com or call (212) 226-2262.

Some 300
collectors attended New
River Fine
Art’s grand
opening in
November
of its new
and
more
spacious location at 822
© John Lambert Photos
East
Las
Olas Blvd., From left, Victor Llaguno, New River art
Fort Laud- consultant, with Lori and Joseph Gugluizza.
erdale, FL.
Designed with a clean, contemporary look, it is one block
west of its former location, but more in the heart of the action,
says owner Lisa Burgess. “Improvements were needed and
the rent was going up, as it is all over South Florida.” The new
space, “Has been very warmly received and sales have been
brisk.” Visit: www.newriverfineart.com or call (954) 524-2100.

Babyak’s ‘Guitars of the Stars’
POP International Galleries, New York,
held a show called “Guitars of the Stars”
debuting 18 new works by Michael
Babyak and featuring mixed media
paintings of guitars by musicians such
as Bo Diddley, Sting, and Keith Richards.
“Babyak collects and plays guitars, so
he is very mindful and aware of detail in
his work,” says gallery owner Jeff Jaffe.
With more than 125 people in attendance, the event saw many sales from
art and music lovers alike. Babyak’s artwork retails from $2,500 to $41,500,
with pieces from the Guitars series retailing for $8,500. Call (212) 533-4262
or go to: www.popinternational.com.
“Keith Richards’ Micawber Telecaster” is a mixed media on board with
resin measuring 20 by 48 1/2 inches.

PAGE 12

Alpert’s Paintings at the Pentagon
Military artist
Steve Alpert
has been honored with a
year long exhibition at the
Pentagon of
his series of
seven paintings, Full Honors, that depict
a ceremony
few have the
privilege of The cover of Alpert’s book of paintings, “Full
attending, the Honors,” with a foreword by Bob Woodruff.
burial of a veteran on sacred ground at Arlington National Cemetery.
In conjunction with the exhibition, Alpert has produced a
book, Full Honors, featuring the seven paintings and with
a foreword by Bob Woodruff, best-selling author and
journalist and co-founder of the Bob Woodruff Foundation
with the mission Stan Up for Heroes. The hardbound
20-page book sells for $99.99 from Alpert’s website which
is located at: www.stevealpertart.com.
ART WORLD NEWS
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WEST COAST ART
AND FRAME EXPO
HIGHLIGHTS

WALMART ACQUIRES ART.COM

LAS VEGAS—With over 140
exhibitors of art and framingrelated products and equipment, the 20th anniversary
edition of the West Coast
Art & Frame Expo takes
place January 28–30 at the
Paris Hotel & Casino.
The National Conference,
offering over 100 seminars
and workshops, begins a day
earlier on Sunday, January
27. The WCAF Expo, produced by Hobby Pubco, is
also the setting for the
PPFA Annual Convention.

continued from page 1
thrust themselves into the art
market. Sadly, many younger
folks now see art as an accessory, like a lamp. That perception may water-down fine
art sales and framing services. The question is, how
can we prosper? As an art
gallery owner, I need to fine
tune my back story to ensure
our clients know that what
they are buying is special,
authentic, and that there is a
real person in France or Utah
on the other end of the paintbrush that created the art.”

Sunday:
7:00 a.m.–8:30 a.m.
Framers Breakfast. Bally’s
Skyview 1. Sponsored by
PPFA, open to all attendees.
5:00 p.m.–6:00 p.m.
Great Frames of Europe
Wine & Cheese Reception,
compliments of Picture
Framing Magazine.
Monday:
6:00 p.m.–7:30 p.m.
WCAF Expo 20th Anniversary
Party. Bally’s Skyview 5.
Tuesday:
8:30 a.m.–10 a.m.
Art Copyright Coalition
meeting. For information,
contact John Chester at
the Wild Apple booth.
5:00 p.m.–6:00 p.m.
Tru Vue’s Annual Cocktail
Party at its booth. Winners
of All-Star Framing
Competition announced.
Wednesday:
8:00 a.m.–10:00 a.m.
Successful Retailing:
A Panel Discussion led by Jay
Goltz. Paris Champagne 2.
Show Hours:
Monday: 11 a.m.–6 p.m.
Tuesday: 10 a.m.–6 p.m.
Wednesday: 10 a.m.–3 p.m.
PAGE 14

the biggest retailer in the
world is taking notice of the
art business can be an encouraging statement. It all depends on how much value we

Norah Lynne Brown, coowner with her husband Alan
of Gallery One in Mentor, Westport River Gallery is
Ohio, says the Art.com sale located in Westport, CT.
may just be another evolution
of the industry. “I remember bring to them. If we continue
the days when galleries like to bring on-trend, relevant artours used the big New York work that sells through to
Graphic Society catalogue as their customers, we have the
a sales tool staple for clients opportunity to grow.”
wishing to purchase inexpensive prints,” she
says.
“Then
NYGS merged
with Lieberman’s
and, I assume,
Walmart will carry
similar products
and appeal to
similar clientele.” Gallery One is located in Mentor, Ohio.
John Chester, president of
Wild Apple, Woodstock, VT,
says that while this is a big
story for many in this sector
of the industry, as a whole, it
is just another way that technology has changed how
business is done today. “This
is huge news within our industry, but it is likely to go under
the radar for the broad consumer market, at least in the
short- to mid-term,” he says.
“I do see this, however, as a
positive validation of the economic importance of artwork at
all price points. The fact that

Mr. Chester does worry
that Walmart could play favorites when presenting artwork to customers and that
equal footing may not be
given. “It is possible that they
might promote their own proprietary artwork and place
it higher in search algorithms.
However, it is likely that they
will continue to feature the
artwork that is most appealing to the consumer and
produces the best results
which gives us the chance to
stay relevant and important
to them.”

One cannot deny that the
acquisition of Art.com will expand Walmart’s digital footprint and bring in a different
type of consumer. Lonnie
Lemco, owner of World Art
Group in Richmond, VA, says
that open edition publishers,
like himself, may benefit.
“Walmart already sells home
décor products, and the acquisition of Art.com will expand
their reach and penetration in
the digital space,” he says.
“We are constantly in a twoway dialogue with customers
about art, trends, styles, colors,
etc., so our customers are always affecting the type of artwork we offer. We don’t think
our business will be disrupted
by the acquisition, as we are a
major source of new, on-trend
artwork for Art.com, and for the
wall and home décor industry
worldwide. Both Art.com and
Walmart will continue to need
new content to drive business, and because of that, we
are creating over 150 new images every week.”
As the acquisition is still in
its early stages, not much is
known of how things will change
for Art.com, but Gary Levine,
president of Roaring Brook
Art in Elmsford, NY, says that
it would be wise to keep in
mind the consumer’s vision
of both brands when moving
forward. “If the Art.com brand
name is kept separate from
Walmart’s, then there might
not be much of a change in
perception—good or bad. But
if at some point there is a
branding change, that might
alter people’s buying habits. I
think this is a very good move
for Walmart to increase their
profile in the art world, particularly in attracting younger
online shoppers who want to
customize their art purchases.
continue on page 16
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Alan Divers Art

Leopard
Acrylic on canvas
32 by 60 inches

Seeking gallery
representation.

Alan Divers Art
(813) 254-5423
alandiversart@gmail.com
alandiversart.com
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STEVEN SCOTT GALLERY’S
BURGEONING ESTATE
AND RESALE BUSINESS

ART.COM ACQUIRED
continued from page 14

As a publisher, we need to
be evolving with the times.
Walmart’s partnership with
Art.com for a publisher can
only mean more sales, assuming the publisher has a relationship with Art.com, and
that the publisher’s offering is
consistent with that of the online retailer.”
© Del-Bourree Bach

BALTIMORE—As Steven
Scott’s gallery matures, a
growing segment of his business relates to estate and resale sales. In business
30-plus years, he says, “I am
finding that my clients are
moving from big houses to
tiny studio apartments, and
some are passing. Some
don’t have kids to give their
art to, and sometimes the
kids don’t want it.” Over the
past 10 years, an increasing
number of Mr. Scott’s clients
have been requesting he handle the sale of their artwork
or their children ask him to
handle an estate sale. He
now familiarizes himself with
sales at auction houses from
Boston to Washington, DC,
and also receives alerts for
some artists. He markets
Estate/Resale Collections
via the gallery’s e-newsletter.
Viewers can click on a link
and go to: www:stevenscott
gallery.com where all the
works in the collection are
presented with details, including the current estimated retail price and the estate sale
price—which is 20% off retail.
“Over 400 people opened my
latest e-mail, and we have
sold 10 of the pieces.”
Shown is “Afternoon Moon”
by Del-Bouree Bach, acrylic
on board, 12 by 12 inches,
framed in silver leaf, with
an estate sale price of
$2,400. For further information, visit the website, or
telephone (410) 902-9300.
PAGE 16

as well as their income, continues to grow.

row they may be able to afford
an original. They might even
decide to go visit an art fair or
gallery, and maybe find you.”

Mixed media artist Louise
Cutler, Fort
Collins, CO,
Art.com is
is happy to
not the first
see more
purchase by
public expoWalmart as
sure to the
they have been
art industry. “I
on a bit of a
believe any
buying spree
website that
of late. Since
sells art is a
2010,
they
The acquisition is also being positive for
have acquired
seen as an attempt to attract everyone,”
40
online
a more affluent consumer as she says. “Sea Lace I” by Jennifer Gold- brands, such
the average art and framing “Art adds berger is a hand-embellished as
Vudu,
customer is under the age of beauty to fine art print measuring 20
Shoes.com,
45 and makes more than the world; by 20 inches ($85). Available
ModCloth,
$100,000, according to Unity and
web- from World Art Group, www.
Bonobos,
Marketing. An average Wal- sites likes theworldartgroup.com.
M o o s e j a w,
mart customer is said to be a A r t . c o m
and Eloquii as
woman in her 50s with a allow people the opportunity to part of a strategy to take on
household income of $50,000. purchase art that they would retail giant Amazon and win
over millennials. Walmart’s
From an artist’s
press release indicated that
perspective, the acthe acquisition of Art.com was
quisition may not dito add to its “specialty home
rectly affect their sales
experience” which has a sepaas it would apply to a
rate website. Art.com, founded
different type of art
in 1998, is said to be the largest
collector, but Julie
online art retailer with more
Maner, director of busithan 19 million customers in
ness affairs of Museum
150 countries, and averaging
Editions Ltd., New “An Evening Out Neutral” by Julia
$300 million a year in revenue.
Rochelle, NY, that Purinton measures 36 by 24 inches
According to Walmart, the
represents the work ($27). Available from Wild Apple,
new parent company will keep
of Charles Fazzino, www.wildapple.com.
says that technology
has introduced the art indus- not otherwise have been extry to many younger con- posed to. This, in turn, can insumers and could, in the long crease the desire to purchase
run, be a good thing. “I think more (and different) art in the
this is just the next step in the future. I do believe it will open
commoditization of art that the door for more exposure in
has happened in the U.S. over the long run for an artist.”
the last 15 years or so,” she Cutler says that once art, in
says. “There has always been any form, enters a person’s
high-end/high-brow art that is home, there is opportunity to “Poppies in the Wind” by
distinguishable from the ‘art keep the interest going and Marie-Elaine Cusson measfor the masses,’ but the trends create a customer looking for ures 24 by 24 inches ($25)
in marketing, merchandising, more. “If someone is actively from Roaring Brook Art,
and producing artwork have looking for art online, it is pos- www.roaringbrook.com.
seriously blurred those lines. sible for them to come across
This is another step in that di- your website. I think the more the original domain going, as
rection.” The trick, she says, is art people see out there the well as cross-listing Art.com
to keep the interest in art going more they are interested in products on Walmart.com and
for the consumer as their de- buying—sure they might buy a
continued on page 20
sire for more valuable work, reproduction today but tomor-
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MEISNER ART CASTING
& GALLERY CREATES
DEDICATION TO SAINT
JOHN PAUL II

NEW YORK—Mitch Meisner,
sculptor and owner of
Meisner Art Casting &
Gallery, Deer Park, NY,
along with sculptor Colby
Grace presented an acrylic
sculpture titled “The Peace
Cross” to honor Saint John
Paul II as a gesture in support
of peace. The sculpture, a
cross featuring etched doves,
shown, measures 27 by
34 1/2 by 8 inches and was
created for, and with the
guidance of, Pave the Way
Foundation (PTWF), an
international nonsectarian
organization with representation in 22 countries.
The piece is on display at
The Holy See Mission to the
United Nations and was
presented to His Excellency
Archbishop Bernardito Auza
Apostolic Nuncio. The sculpture was sponsored by several donors including Meisner
Art Casting and Gallery,
who originated the project
with PTWF directors Stanley
Browne and Jay Parker and
with additional support from
Marvin Kaplan.
For further information,
contact Meisner Art Casting
& Gallery at (631) 777-1711
or by visiting the website at:
www.meisnergallery.com.
PAGE 18

FUNDRAISER TO SUPPORT ROME MILAN
Milan Gallery, Fort Worth, says, “Over our last 26 night a few strokes with
TX, is holding an on-going years, Rome would paint in Rome in our gallery.”
sale of artwork
by
However, gymThe Milan
artist Rome
nastics has always
family, from
Milan
to
left, back row: been a passion for
help support
Rome. His mother,
Sophie, Lesli
him through
and Tal Milan; American Impreshis
battle
sionist artist Henrifront row:
with ALS.
etta Milan, was an
Jerry Milan,
Rome, a lifeOlympic gymnast
seated;
time artist
and, over the years,
Henrietta
known for
Milan, Sydney, Tal and Rome have
his Impres- Paris, Rome and Pauline Milan. The family was attend- attended 12 Olympic
sionist pal- ing a ceremony for the presentation to Rome Milan of Games.
ette knife a Pride of Texas award from the GAT Gymnastics
paintings of Association of Texas.
For further inforthe Adriatic
mation on Rome
coasts of Italy and Croatia, our gallery window some Milan’s work, visit his website
the Aegean Islands, and the weekends. He would let kids at: www.milangallery.com or
coasts of France and Spain, under 13 paint a few strokes call (817) 338-4278.
on whatever piece
he was working on,
and he helped several kids become
artists and choose
that as a career.
One girl was so inspired she went to
art college at the
University of Texas,
graduated, and then
became my art
assistant for six “Sunflowers on Blue” by Rome Milan
years all because is an oil with palette knife measuring
she painted one 14 by 11 inches and retailing for $700.
“Tiles, Shutter and Floral”
by Rome Milan, oil with
palette knife, 30 by 40
inches, retail $2,400.
Specialty Graphic Imaging edge cracking when stretched.
was also an international Association (SGIA) has an- It is made with yarn from
gymnast and coach of the nounced the winners of its 100% recycled water bottles.
year. He was given the diag- annual Product of the Year Recycling beverage containers
nosis of the crippling and ter- competition. Sixty-eight, state- (and other materials) saves
minal illness last year on this of-the-art products were se- energy, reduces greenhouse
lected from a record-setting gas emissions, and diverts ma59th birthday.
field of 255 submissions. The terial from landfills. Compatible
Rome is the older brother entries were featured in a with HP DesignJet Ink technolof Tal Milan, owner of Milan special exhibit at SGIA Expo ogy, this affordable canvas
Gallery, who says, “He has in Las Vegas. HP’s Large For- provides single-step print protens of thousands in bills and mat Print Media award winner duction, eliminating the need
this January will be going to for the category of Textile, for top coating, and is deBoston for some stem cell Canvas, is HP Recycled Satin signed to be easy-to-wrap.
Canvas. HP Recycled Satin Call (888) 893-4668, e-mail:
treatments.”
Canvas is a high-performing, i n f o @ H P L F M e d i a . c o m ,
Recalling happier days, Tal durable canvas that resists www.HPLFmedia.com.

HP WINS SGIA AWARD
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THE OPPENHEIMERS
CO-AUTHOR BOOK
ON GOULD’S PRINTS

ART.COM ACQUIRED
continued from page 16

the Walmart-owned Jet.com.

CHICAGO–A book signing was
held at Joel Oppenheimer
Gallery in early November for
newly released The Family of
Hummingbirds: The Complete
Prints of John Gould. Published by Rizzoi Electa, the
book is co-authored by Joel
and Laura Oppenheimer, who
are known for the contemporary fine art prints they publish
in partnership with museums
including the American Museum of Natural History, the
New-York Historical Society,
and the Royal Botanic Gardens, Kew, England. Joel
Oppenheimer is also one of
the foremost authorities on
Audubon. Joel Oppenheimer
is the author of The Birds of
America: The Bien Chromolithographic Edition, edited by
Laura Oppenheimer, published
by W. W. Norton in 2013. For
Hummingbird lovers, bird
watchers, and fans of natural
history art, The Family of Hummingbirds is the definitive illustrated book on Gould’s
celebrated hummingbird folio.
The book showcases 418 detailed hand-colored lithographs
of hummingbirds created in the
mid-1800s, representing all the
known species at that time.
The 304-page hard cover book
sells for $65 from Amazon,
Rizzoli online and by phone
from the Joel Oppenheimer
Gallery. Visit: www.rizzoliusa
.com or call (312) 642-5300.
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Technology has forced the
art industry to evolve at a
much faster pace than it may
have liked, and the key has
been to move with it, whilst
embracing the part of a business that is attracting consumers. “There have been so
many changes in the art business that I don’t see this having any further impact,” Mr.
Warren of Westport River
Gallery says. “The Internet,
eBay and even Groupon have
been bigger earlier disrupters.
Art galleries and frameshops
need to abandon what they
have done in the past, since
the old model of doing business is on life support. We
need to focus on our strengths,
our service, our value-added,
manage our expectations, educate our public, and revisit
our pricing and offerings. If
we can’t change, we die like
typewriter companies.”
Any art industry veteran
knows that changes to how
business is done come quickly
and one must adapt and seize
all opportunities. Mrs. Brown
of Gallery One has experienced many changes in how
customers are acquired over
her 45 years of running of a
gallery. “It is all part of growth.
First people purchase an item
to add color to their décor,
cheaply. And then, perhaps,
they develop an interest in
purchasing wall decor of ‘real’
value.”
And once the consumer’s
interest is piqued, having a
brick-and-mortar gallery and
frameshop within their own
community can help them develop into a collector of art.
“So much of our business is
like an ER that attracts an
episodic clientele,” Mr. Warren
says. “You just never know

what triggers an interest or
why they come in. Our businesses are still vital for collectors to come in and see, feel,
and fall in love with art of a
higher level than anything online. Someone came in last

“Tagging the Big Apple”
by Charles Fazzino and
Heather Fazzino is a 3D
silkscreen serigraph on
paper and 3D mixed media
on aluminum from Museum
Editions, www.fazzino.com.

ino’s 3-dimensional work is
very detail oriented and could
not be printed in different sizes,
and Cutler’s work is mixed
media and on different mediums. “I sell original art, created
and sold by me,” Ms. Cutler
says. “Walmart cannot match
that. My collectors buy art from
me because they like my
work and me. They have an
emotional attachment to my
work. I do think if anything it
will give people a new perspective on the world of art
and art buying in general.
Walmart can’t take collectors
away from you. Most people
buying at Walmart will be buying to dress up a room. They
are not trying to connect with
the piece or have any mental
or emotional attachment to it.
People buy art from us because they were moved in
some way by it and the person they are buying it from.”

While Walmart is known to
alter wholesale pricing in
other sectors of their business, those that we spoke to
felt that since this is such a
small part of the corporation’s
business, it may not
change pricing. “I expect pricing to remain pretty stable,”
Mr. Chester says.
“Art publishers are
competing for the
business of online retailers, but at the
same time these online retailers are competing against other
online retailers, and
This triptych of “Egret and Magnolia” depend on art conby Louise Cutler measure 20 by 60
tent from the publishinches for each panel and are acrylic ers. And the online
and metal leaf on watercolor paper,
on-demand model
mounted onto panel. Available at:
does have the advanwww.louisecutlerstudio.com.
tage because the retailer does not risk
Artists like Charles Fazzino holding inventory that is not
and Louise Cutler do not feel selling and only pays the pubthat they will lose sales from lisher when they make a sale.”
more people buying from Walmart online as what they have Koleen Kaffan is Managing
to offer is very different. Fazz- Editor of Art World News.

week to buy two paintings by
Tom Everhart from us because
they drove by the night before
and saw them in the window.
That is an episodic sale.”
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HIGH-TOUCH MOBILE ART & FRAMING SERVICE
C. Parker Gallery of Greenwich, CT, and Rockwell Art &
Framing with six locations in
Connecticut, are partnering
on the launch of a mobile art
and framing service—taking
art selections and framing options to customers’ residential or commercial locations.
“This will add an expanded
level of customer service,”
says Stephen Rockwell
Desloge, president, Rockwell
Art & Framing, serving customers for over 40 years
throughout Fairfield and
Westchester Counties, as
well as New York City.

interior is spacious enough
for a customer to enjoy
tea or coffee as they make

is made through LifeSaver’s
FrameVue Visualization cloudbased software. Through the
FrameVue app, a
photo is taken of the
artwork that needs
framing; that photo
is sent to the cloud
version of LifeSaver’s
POS system for
the frame to be designed and shown to
the customer. Mr.
Desloge made the
decision to go with
LifeSaver Software
after meeting with
the company’s owner
Tiffany Benincasa, principal of C.
Paul Thomas and his
Parker Gallery, and Stephen Rockteam at the West
well Desloge, president of Rockwell Coast Art & Frame
Art & Framing with their art and
Expo earlier this year.
framing service van.
“For us to be able
their art and framing selec- to provide the convenience
tions, or the art and framing of going to a customer’s
is taken into their home or home or office we think will
office where the selections be extremely well received
are made. Mr. Desloge ex- in our market and help us
increase our geographic reach to
people who may not
want to travel to
a gallery or frameshop,” he says.

Tiffany Benincasa, principal
of C. Parker Gallery, adds, “It
will be a high-touch experience for clients seeing the art
and framing (options) in their
own setting.” In business 18
years, the gallery offers artwork ranging from decorative
to investment quality to customers that include corporations, collectors, and
interior designers. She
has taken artwork to
clients’ homes for a
long time, but one part
of this service that has
been fragmented is
the framing. “Steve
At the same time,
and I have collaboC. Parker Gallery
rated for many years,
will now offer an
and we would take the
expanded framing
art back and forth.”
service at its GreenNow all the framing The interior of the art and framing service van, wich Avenue locachoices can be made with floor to ceiling carpeting, has artwork
tion. Framing orders
at the same time as and framing corner samples on their way to
will be fulfilled at
the art selection. “To customers’ homes and businesses.
Rockwell Art &
be successful today,
Framing’s Stamford
you have to focus on your plains that the process be- location where Rockwell
clients’ needs and the serv- gins with a phone call to the also fulfills framing orders
ice you provide,” she adds.
customer to ascertain what placed at its own locations.
artwork they would like to
The mobile art and fram- look at so that a curated
For more information, visit
ing service is housed in a selection can be presented Rockwell Art & Framing at:
small truck, fitted out with to them on site. They also www.rockwellartandframing
carpeting from floor to ceil- bring samples of glazing, .com, (203) 326-1988; for C.
ing, and large enough to ac- matboards, and framing cor- Parker Gallery, visit: www.
commodate artwork at least ners to show the customer. cparkergallery.com or phone
up to 80 by 80 inches. The The actual framing selection (203) 661-0205.
ART WORLD NEWS

FRAMERICA EXPANDS
INDUSTRIAL COLLECTION
WITH STEEL BAR

YAPHANK, NY—Framerica’s
industrial design options now
include Steel Bar, an oxidized cool metallic finish
that is surface-treated to appear elementally eroded.
“Our Rusted Steel has been
a huge hit,” notes Josh
Eichner, executive VP. “We
received requests for a more
cool-blue option to complement and the result is Steel
Bar.” It is available in profiles
ranging to 3 inches. Call (800)
372-6422 for further information or visit the website at:
www.framerica.com.
DELTA PICTURE FRAME’S
DISTRESSED WOOD WITH
ANTIQUE GOLD LIP

MIAMI—Delta Picture Frame
presents a collection of
moulding featuring distressed
wood finishes with an antique
gold lip available in black,
cream, grey, and walnut with
two profile widths of 2 7/16
and 1 1/8 inches. Visit:
www.deltapictureframe.com
or call (800) 327-5482.
PAGE 21

FullPageAdTemplate-AFAE_Layout 1 1/23/19 11:29 AM Page 1

“America’s
“
America’s
Fine A
rt
Fine
Art
TM
T
M

Gallery”
Gallery”

Ass international
A
international fine
fine aart
rt publishers,
publishers, we
we aafford
fford galleries
galleries tthe
he o
opportunity
pportunity
to deal
deal direct.
direct. Warhol,
Warhol, AtZ,
AtZ, Banksy,
Banksy, DV8,
DV8, Brainwash,
Brainwash, M
iro, Picasso,
Picasso, N
eiman
to
Miro,
Neiman
Max, Chagall
Chagall and
and others
others Original
Original - hand
hand blown
blown glass
glass and
and ceramics.
ceramics.
Max,
W
e iinvite
nvite y
ou tto
ov
isit o
ur 1
2,000 ssq.
q. fft.
t. sshow
how rroom.
oom. C
all u
oday!
We
you
visit
our
12,000
Call
uss t
today!

FullPageAdTemplate-AFAE_Layout 1 1/23/19 11:30 AM Page 1

“America’s
“
America’s
Fine A
rt
Fine
Art
TM
T
M

Gallery”
Gallery”

American
A
merican F
Fine
ine A
Art,
r t , Inc.
Inc.
3908
3
9 0 8 N.
N . Scottsdale
Scottsdale R
Road
oad • S
Scottsdale
cottsdale • A
AZ
Z 8
85251
5251
480/990-1200 • 800 466-8276
WA
W
ARHOL.ME

JAN19-News-TruVue_Baur_Layout 1 1/21/19 1:03 PM Page 1

LARSON-JUHL PRESENTS
SHUTTER COLLECTION

NORCROSS, GA—LarsonJuhl’s Shutter is a simplistic
collection featuring minimalist
stepped profiles that can
serve as a float or standard
frame. A new profile allows
this collection to work well
with metal and acrylic. Available in five finishes: black,
white, black with grain, white
with grain, and natural grain,
three new profiles range from
9/16 to 2 3/8 inches. Visit:
www.larsonjuhl.com.
DECOR MOULDING
DEBUTS MASON

TRU VUE’S ALL-STARS FRAMING CONTEST
For almost 50 years, Tru
Vue, manufacturer of high
performance glazing products, has been celebrating
the art of custom framing,
most recently through its annual framing competitions.
Now, it is capping it
all off with the launch
of its final framing
contest, “Raise Your
Glass,” as it elevates the artists
who elevate the art.
Tru Vue has invited winners from past competitions
to submit pieces of work to
exemplify the ethos of what
it means to “raise your
glass” with Tru Vue products. Entries in this All-Star
contest will be displayed at
WCAF Expo in Las Vegas,
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Hoover, Hoover, AL; Donna
Erwin, Columbia River Gallery, Troutdale, OR; Sarah
Beckett, SB Framing Gallery, Milwaukee; and Andrea
Tucker Hatch, Cabinet of
Curiosities, Stettler, Alberta.
They will compete for two
awards at WCAF. Best in
Show: Judge’s Choice: This

title will be chosen by chosen three Industry Experts
(Rob Markoff, John Ranes,
and Tim Franer). Attendees’
Choice: This title is for the
piece with the most votes
earned at WCAF for attendees only–no online
votes included. Attendees can vote
during show hours
on Monday; and on
Tuesday, ending at
4 p.m. Winners will be announced at Tru Vue’s cocktail
party at its booth, Tuesday,
5–6 p.m. Social Media Fan
Favorite: This title is for the
piece with the most votes
earned during online voting
which is for one week from
February 4–11. For further
information, visit the website
at: www.tru-vue.com.

ON THE ROAD…AGAIN AND AGAIN
After two years of planning,
Ken Baur and his wife Pat
took KB Consulting on the
road in August. They sold
their home in Indiana, found
an Airstream
trailer
and
truck to tow it,
and
began
their road trip
that is likely to
extend
into
2020.

HAUPPAUGE, NY—Decor
Moulding introduces Mason,
a line of eight textured styles
that combine contemporary
with dramatic. It comes in
widths of 1 3/4 and 2 3/4
inches with black, gray, and
white finishes and gold, silver
lip colors. Order corner kit
#CS-MAS online at: www.
decormoulding.com or
telephone (800) 937-1055.

January 28–30, where the
contest takes place. The six
All-Stars are: Kosal Eang,
Framed by Kosal, Monroe,
CT; Myrna Dow, High Desert
Frameworks, Bend, OR; Michael Mixon, Hanging Around

on the clock, they were
currently in Southern California, having spent a lot of
time in Texas, as well as
Arizona, and New Mexico.

Along the way, Mr. Baur
will visit as many of his
customers as possible. As
he said in an earlier e-mail
blast, “We have many of
you on our list
already to visit,
but if you want
to be sure we
stop by, send an
e-mail to: www.
kbconsultingfor
business.com
/contact. MeanIn a Decemwhile, he will
ber interview
be at the WCAF
with Art World
Expo where he
News, the fra- Ken Baur and his wife Pat have travelled almost 8,000
is hosting three
ming industry miles, so far, in their Airstream trailer.
seminars: Unexpert said,
derstanding
“There’s been so much to Both he and Pat are avid Your Customer, the Psychollearn about everything with hikers, and are trying to see ogy of Selling; Competing
the camper—everything is as much as they can of re- in a Changing Industry:
new and different and all- mote places. Most of their The New Model for
consuming. But now we are travels will be in the far Success; and Things Your
catching our breath.”
West, as they plan to look Accountant Won’t Tell
for just the right place for You About the Framing
With almost 8,000 miles their next home.
Industry.
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CALENDAR
January 23–27: LA Art
Show, Los Angeles Convention Center, West Hall, Figueroa St., Los Angeles. Produced by the Palm Beach
Show Group. Visit: www.laart
show.com.
January 27–30: PPFA Annual Convention, Paris Las
Vegas Hotel & Casio. For attendee registration, visit the
website located at: www.
wcafshow.com.
January 28–30: West
Coast Art & Frame Expo,
Paris Las Vegas Hotel &
Casino (National Conference
begins on January 27.) Produced by Hobby Pubco. Visit:
www.wcafshow.com or for

ART WORLD NEWS

questions on the trade show,
e-mail: info@wcafexpo.com,
and on the National Conference, e-mail: conference@
wcafexpo.com.
February 3–6: Surtex,
Jacob Javits Center, New
York. Produced by Emerald
Expositions. Visit the website
at: www.surtex.com.
February 3–6: National
Stationery Show, Jacob Javits Center, New York. Produced by Emerald Expositions.
Visit: www.nationalstationery
show.com.
February 13–17: Art Los
Angeles Contemporary, The
Barker Hangar, Santa Mon-

ica, CA. Produced by Fair
Grounds Association LLC.
For details, visit: www.artlos
angelesfair.com.
February 14–17: Superfine! Los Angeles, 1933
S. Broadway, Los Angeles.
For information, visit: www.
superfine.world.
February 15–17: Frieze
Los Angeles, Paramount Pictures Studios, Hollywood, Los
Angeles. For more details,
visit: https://frieze.com/fairs.
February 15–17: stARTup
Art Fair Los Angeles, The Kinney Hotel, Venice Beach, CA.
For further information, visit:
www.startupartfair.com.

February 15–18: Art Palm
Springs, Palm Springs Convention Center, Palm Springs,
CA. Produced by Urban Expositions. Visit: www.art-palm
springs.com.
February 15–18: Art Wynwood, Art Wynwood Pavilion,
One Herald Plaza, NE 14th St.,
Miami. Produced by Art Miami
LLC. For more information, go
to: www.artwynwood.com.
February 28–March 3:
The Art Show, Park Avenue
Armory at Park Ave. and 67th
St., New York. Produced by
the Art Dealers Association
of America. For further information, visit the website located at: www.artdealers.org.
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INDUSTRY MILESTONE
ESTHER COHEN GIVEN ICON AWARD
Esther Cohen, founder of
Posters International, known
today as PI Fine Art, was
recently named the 2018
Network of Executive Women
in Hospitality (NEWH) Icon
of Industry recipient during
its 38th Annual Gold Key
Award for Excellence in
Hospitality Design gala held
in New York. The award recognizes leaders in hospitality manufacturing who have
been active in the industry
and community services for
a minimum of 30 years.
“Truly, when I received the
call announcing my Icon
award, I felt as though I had
just won the lottery,” Mrs.
Cohen says. “I feel honored
and humbled and totally in
awe because I am being rewarded for just being myself
and doing something that I
love to do.”
Mrs. Cohen started Posters
International in 1976 with
$3,000, no background in
business or art, and no staff.
Today, the company has
more than 140 employees
and a 70,000-square-foot facility in Toronto housing three
entities: PI Creative, PI Fine
Art, and the Esther Cohen
Gallery. Mrs. Cohen runs the
gallery now and deals with
the high-end art side of the
business while two of her
sons, Andrew and Richard,
run the companies. Over
the past 43 years, the company has grown from an
open edition poster wholesaler to adding limited ediPAGE 26

tions and originals, licensing, and print-on-demand
customized art with a library
of more than 20,000 images.
“The evolution of
the company is
a true success
story,” she says.

After getting married and
having three children, she became a stay-at-home mom.
When her boys were old

“When I started
in 1976, I bought,
I sold, I framed, I
shipped, and more
importantly, I learned. At the time,
I didn’t know anything about the
art business or Esther Cohen is pictured with two of
business in gen- her sons, from left, PI co-owners
eral. I decided to Andrew Cohen and Richard Cohen.
take the chance,
even though I knew it was ei- enough, she decided to go
ther sink or swim.”
back into the workforce
and follow her passion for
Using her own money to art after a trip to a poster
start
the
business
also helped
her to respect every
aspect
of
building the
c o m p a n y.
“You really
learn to appreciate
things when
it’s not only
your
own The Esther Cohen Gallery features high-end art
money but and is located in PI’s Toronto headquarters.
also
your
sweat, tears, worries, sleep- gallery in New York City.
less nights, and your profits “I’ve always collected art
or your loss. Thankfully, it personally and I’ve always
wasn’t a loss.” Mrs. Cohen liked posters. At this gallery,
started her professional life I saw all that they offered
as a teacher in Toronto. and loved how they could

frame a poster beautifully,
elevating it. I knew that was
something that I would like
to do.”
Mrs. Cohen started to
work with the gallery to be
an exclusive representative
of their posters in Canada.
When the contract fell
through, she realized that she
could start her own wholesale business in Canada
working for herself. “I quickly
realized that I had built up
relationships with artists and
printers and galleries enough
to open my own business,”
she says. “That was when
I started Posters International and hit the ground
running. I went to the different galleries and museums
in my area and they were
only too happy to do business with me because I was
actually in Canada and they
wouldn’t have to deal with
all of the hassles of doing
business outside of the
country. It made things easier and less expensive.”
The mother of three
would plan her work trips
around school breaks, taking her sons with her
and introducing them to the
art industry along the way.
“My boys developed a love
of art early on and liked visiting the museums and galleries with me. They really
got to learn about the business from the inside out doing
continued on page 28
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ESTHER COHEN
continued from page 26

shipping, framing, selling,
sweeping the floors, etc.
They were very hands-on
and knew about all aspects
of the business.”
During this time, Mrs.
Cohen also began licensing
and became an exclusive
licensor for wall décor of
The Flintstones and Woody
Woodpecker before it was
commonplace in the industry. Around 1985, Posters
International, taking its cues
from customer requests
and industry trends, added
limited editions. “The poster
market really grew through
the years and we grew along
with it. Customers started to
ask for something that was
more than a poster that
was signed and numbered.
After our market began to
evolve with more limited
editions and
eventually originals, we knew
that our name
no longer reflected the artwork that we
were offering
and we became
PI.”

their images even includes
customizable wallpaper created with a printer that can
print from 120 inches to
endless in size.
While Mrs. Cohen is
semi-retired today, she
does run The Esther Cohen
Gallery, a 1,000-squarefoot space located within
PI headquarters, dealing
with high-end art, while
her sons Andrew and
Richard run the rest of the
business.
While she has had many
accomplishments in her
career—from growing her
business to meeting artists,
such as Andy Warhol—
Mrs. Cohen feels that
creating a successful business that has become a
family legacy is one of
her greatest achievements.
“We have been able to
grow because we refuse

Under
PI
Creative Art,
the company
has a lucrative
print-on-demand (POD) “Swaying Palms” by Isabelle Z. is available
business fea- on various mediums and measures 36 by 36
turing
more inches and retails from $194.40 to $1,140.48.
than 20,000 images from over 100 artists. to remain stagnant,” she
“With today’s technology, says. “We welcome change
the sky is the limit. Art and are always ready for it
can be customized to the and move with it.”
point of changing size,
adding colors to fit a design
For further information,
scheme, and by printing telephone PI Creative Art at
on different materials and (800) 363-2787 or go to:
substrates.” Licensing of www.picreativeart.com.
PAGE 28
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WHAT’S HOT IN OPEN EDITIONS
Norwegian Bison
“Norwegian Bison” by
Marie-Elaine Cusson measures 36 by 24 inches and retails for $35. Call Roaring
Brook Art, Elmsford, NY, at
(888) 779-9055 for further
information, or visit: www.
roaringbrookart.com.

Here are the
best selling prints
from some of the
leading open edition
publishers.
Restless Mind

Synco–Skyward
“Synco–Skyward” by Clara Wells measures 32 by 40 inches and retails for $116.
Telephone Rosenstiel’s, London, at (01144) 207 352 3551 for further information,
or go to the company’s website located
at: www.felixr.com.

Beach Treasures I
“Beach Treasures I” by Emily
Adams measures 12 by 12 inches
and retails for $10.50. Phone Wild
Apple in Woodstock, VT, at (800)
756-8359 or: www.wildapple.com.

“Restless Mind” by Lina Alattar measures
24 by 24 inches and retails for $32. Available to resize and print on canvas, acrylic,
metal, and wood. For further information,
telephone Image Conscious, located in
San Francisco, at (800) 532-2333, or go to:
www.imageconscious.com.

Pacific Pier

Forget Me Not Bouquet
“Forget Me Not Bouquet” by Bluebird
Barn measures 12 by 16 inches and retails
for $15. For further information, telephone
Penny Lane Publishing, New Carlisle,
Ohio, at (800) 273-5263 or go to: www.
pennylanepublishing.com.
PAGE 30

“Pacific Pier”
by Bill Carson
Photography
measures 24
by 36 inches
and retails for
$30. Phone
SunDance
Graphics, located in Orlando, FL, at
(800) 6175532, or go
to the website at: www.sdgraphics.com.
ART WORLD NEWS
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Multi Foil Matrix II
“Multi Foil Matrix II” by Jennifer Goldberger is an open
edition metallic foil on fine art
cotton rag paper measuring
39 by 24 inches, retailing for
$175. Phone World Art
Group in Richmond, VA, at
(804) 213-0600 or go to:
www.theworldartgroup.com.

Here are the
best selling prints
from some of the
leading open edition
publishers.
Venice II

All Together
“All Together” by Michel Keck measures 24 by 24 inches and retails for
$35. Call Sagebrush Fine Art, Salt
Lake City, Utah, at (800) 643-7243
or visit: www.sagebrushfineart.com.

Cotton Bouquet
“Cotton Bouquet” by Kimberly Allen is a
large format custom giclée on matte
paper measuring 36 by 24 inches ($102).
Call A.D. Lines in Monroe, CT, for more
details at (800) 836-0994 or visit the
website at: www.ad-lines.com.

“Venice II” by Ann Farrall Doyle measures
20 by 20 inches and retails for $20. For further information, call Galaxy of Graphics,
East Rutherford, NJ, at (888) 464-7500 or
go to the company’s website located at:
www.galaxyofgraphics.com.

Infinity Indigo II

New York, New York – Times Square – Series 4
“New York, New
York – Times
Square – Series
4” by James
Blakeway has an
image that measures 40 by 13
1/2 inches and a retail price of $30. Call Blakeway Worldwide Panoramas
Inc., located in Minnetonka, MN, at (800) 334-7266 for further information,
or go to the company’s website located at: www.panoramas.com.
ART WORLD NEWS

“Infinity Indigo II” by Isabelle Z. is an open
edition measuring 36 by 24 inches on
paper, canvas, metal, wood and acrylic. Retail prices range from $129 to $760.32. For
more details, call PI Creative Art, Toronto, at
(800) 363-2787 or: www.picreativeart.com.
PAGE 31

JAN19-OE_Layout 1 1/21/19 1:08 PM Page 1

OPEN EDITION PRINTS
SunDance
Graphics

“Graceful Bloom
Basket”
by Lanie Loreth
Image Size: 24” x 24”
$25
9564 Delegates Dr.,
Building B,
Orlando, FL 32837

800.617.5532 sarah@sundancegraphics.com
www.sdgraphics.com www.sundancegraphics.com

Editions
Limited

“Technicolor Trees 1”
(One of a set of three)
by E. Loren Soderberg
Image size: 24” x 24”
$35
Available as POD on
paper and canvas.

800.228.0928

www.editionslimited.com
E-MAIL: customerservice@editionslimited.com

4090 Halleck Street, Emeryville, CA 94608

Gango Editions

800.852.3662

“Approaching
Squall”
by Stan Hellman
Image Size:
18” x 12”
$12
Also available as
POD in any size.

www.gangoeditions.com

E-MAIL: info@gangoeditions.com
2187 NW Reed St., Portland, OR 97210-2104
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Image Conscious
“Freeform”
by Duy Huynh
Paper Size:
30” x 22”
Image Size:
30” x 20”

Available to resize and print on canvas, acrylic, metal and wood.

800.532.2333
www.imageconscious.com

Image Conscious

“Late Night Thriller”
by Lucia Heffernan

Paper Size: 10” x 8”
Image Size: 10” x 8”
Available to
resize and print
on canvas, acrylic,
metal and wood.

800.532.2333 www.imageconscious.com

Haddad’s
Fine Arts Inc.

“Repose”
by E. Jarvis
Image Size: 26” x 26”
Also available as
a custom size giclée.
800.942.3323
Fax: 714.996.4153

www.haddadsfinearts.com

E-MAIL: cfskeen@haddadsfinearts.com
3855 E. Mira Loma Ave., Anaheim, CA 92806
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CLASSIFIEDS

BIGResults

Small Ad

Classified Advertising Works
To learn more about affordable
advertising rates in
Art World News magazine,
call John Haffey at 203.854.8566
or e-mail: jwhaffey@aol.com.
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ADVERTISERS
COMPANY LISTING

PHONE

PAGE

COMPANY LISTING

PHONE

PAGE

Abramowitz Fine Arts ..................................................10, 11

Larson-Juhl ..........................................................................2

www.abramowitzfinearts.com

www.larsonjuhl.com

732.335.0380

800.438.5031

Alan Divers Art ..................................................................15

Max Art Productions LLC ....................................................33

www.alandiversart.com

www.maxartpro.com

813.254.5423

702.478.3305

American Fine Art Inc. ..........................................8, 9, 22, 23

Park West Gallery ..............................................................19

www.warhol.me

www.parkwestgallery.com

800.466.8276

800.521.9654

Blink Art Resource ..........................................................3, 29

Pease Pedestals ................................................................19

www.blink.adcfineart.com

www.peasepedestals.com

800.439.2960

847.901.4440

Bon Art ..............................................................................6

Penny Lane Fine Art & Licensing ..........................................13

www.bonartique.com

www.pennylanepublishing.com

203.845.8888

800.273.5263

Editions Limited..................................................................32

PI Creative Art ..................................................................27

www.editionslimited.com

www.picreativeart.com

800.228.0928

800.363.ARTS

Frame Destination ..............................................................33

POD Exchange ..................................................................25

www.framedestination.com/gp

www.podexchange.com

972.479.1188

888.406.2858

Framerica ....................................................................1, 36

Shima Shanti ......................................................................7

www.framerica.com

www.peacewaters.com

800.372.6422

619.920.1954

Framing Fabrics ................................................................28

SunDance Graphics ..........................................................32

www.framingfabrics.com

www.sundancegraphics.com

800.832.2742

800.617.5532

Gango Editions..................................................................32

Ten Plus Inc. ......................................................................17

www.gangoeditions.com

www.tenplusframes.com

800.852.3662

888.944.8899

Haddad’s Fine Arts Inc. ......................................................32

Tru Vue Inc. ........................................................................4

www.haddadsfinearts.com

www.tru-vue.com

800.942.3323

800.621.8339

Image Conscious ..............................................................32

Wild Apple ......................................................................35

www.imageconscious.com

www.wildapple.com

800.532.2333

800.756.8359

Art World News, (ISSN 1525 1772) Volume XXIV, Number 1, is published 10 times a year by Wellspring Communications, Inc.,
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